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Overview Dashboard
Overview Dashboard

" \f C \l "1" 

This dashboard provides an overview of the data available in the report template. You can click a graph title to navigate to the corresponding report page.

	Visits Trend
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	Visitor Summary

	Visitors
	67,429


	Visit Summary

	Visits
	84,318

	Average per Day
	231

	Average Visit Duration
	00:01:56

	Median Visit Duration
	-

	International Visits
	7.76%

	Visits of Unknown Origin
	73.61%

	Visits from Your Country: United States (US)
	18.63%


	Page Views Trend
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	Visitors Trend
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	Page View Summary

	Page Views
	130,123

	Average per Day
	356

	Page Views per Visit
	1.54


By Number of Visits
By Number of Visits
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This report shows the visit frequency of your top visitors, allowing you to evaluate overall site loyalty.

	By Number of Visits
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	By Number of Visits

	Number of Visits
	Visitors
	% Visitors

	1 visit
	60,412
	72%

	2 visits
	7,477
	9%

	3 visits
	3,212
	4%

	4 visits
	2,018
	2%

	5 visits
	1,406
	2%

	6 visits
	1,056
	1%

	7 visits
	825
	1%

	8 visits
	673
	1%

	9 visits
	570
	1%

	10 visits
	473
	1%

	11 visits
	413
	0%

	12 visits
	352
	0%

	13 visits
	309
	0%

	14 visits
	278
	0%

	15 visits
	251
	0%

	16 visits
	228
	0%

	17 visits
	213
	0%

	18 visits
	191
	0%

	19 visits
	171
	0%

	20 visits
	156
	0%

	21 visits
	140
	0%

	22 visits
	130
	0%

	23 visits
	117
	0%

	24 visits
	108
	0%

	25 visits
	101
	0%

	26 visits
	91
	0%

	27 visits
	87
	0%

	28 visits
	81
	0%

	29 visits
	78
	0%

	30 visits
	73
	0%

	31 visits
	71
	0%

	32 visits
	67
	0%

	33 visits
	64
	0%

	37 visits
	53
	0%

	38 visits
	52
	0%

	39 visits
	50
	0%

	40 visits
	45
	0%

	41 visits
	42
	0%

	42 visits
	40
	0%

	43 visits
	37
	0%

	47 visits
	33
	0%

	48 visits
	33
	0%

	49 visits
	33
	0%

	50 visits
	33
	0%

	52 visits
	31
	0%

	53 visits
	31
	0%

	54 visits
	31
	0%

	55 visits
	31
	0%

	56 visits
	30
	0%

	57 visits
	26
	0%

	67 visits
	19
	0%

	68 visits
	18
	0%

	69 visits
	18
	0%

	74 visits
	16
	0%

	75 visits
	16
	0%

	76 visits
	15
	0%

	77 visits
	15
	0%

	78 visits
	15
	0%

	79 visits
	14
	0%

	80 visits
	14
	0%

	81 visits
	14
	0%

	85 visits
	13
	0%

	86 visits
	13
	0%

	87 visits
	13
	0%

	88 visits
	12
	0%

	89 visits
	12
	0%

	90 visits
	12
	0%

	91 visits
	11
	0%

	92 visits
	11
	0%

	93 visits
	11
	0%

	94 visits
	11
	0%

	95 visits
	11
	0%

	107 visits
	8
	0%

	108 visits
	8
	0%

	115 visits
	7
	0%

	116 visits
	7
	0%

	117 visits
	7
	0%

	118 visits
	7
	0%

	119 visits
	7
	0%

	140 visits
	6
	0%

	141 visits
	6
	0%

	161 visits
	4
	0%

	162 visits
	4
	0%

	163 visits
	4
	0%

	164 visits
	4
	0%

	165 visits
	4
	0%

	288 visits
	3
	0%

	289 visits
	3
	0%

	290 visits
	3
	0%

	291 visits
	3
	0%

	292 visits
	3
	0%

	293 visits
	3
	0%

	345 visits
	1
	0%

	346 visits
	1
	0%

	347 visits
	1
	0%

	348 visits
	1
	0%

	349 visits
	1
	0%

	350 visits
	1
	0%

	351 visits
	1
	0%

	352 visits
	1
	0%

	353 visits
	1
	0%

	354 visits
	1
	0%

	355 visits
	1
	0%

	356 visits
	1
	0%

	34 visits
	62
	0%

	35 visits
	58
	0%

	36 visits
	56
	0%

	44 visits
	35
	0%

	45 visits
	35
	0%

	46 visits
	34
	0%

	51 visits
	32
	0%

	109 visits
	7
	0%

	110 visits
	7
	0%

	111 visits
	7
	0%

	112 visits
	7
	0%

	113 visits
	7
	0%

	114 visits
	7
	0%

	138 visits
	6
	0%

	139 visits
	6
	0%

	155 visits
	4
	0%

	156 visits
	4
	0%

	157 visits
	4
	0%

	158 visits
	4
	0%

	159 visits
	4
	0%

	160 visits
	4
	0%

	281 visits
	3
	0%

	282 visits
	3
	0%

	283 visits
	3
	0%

	284 visits
	3
	0%

	285 visits
	3
	0%

	286 visits
	3
	0%

	287 visits
	3
	0%

	310 visits
	1
	0%

	311 visits
	1
	0%

	312 visits
	1
	0%

	313 visits
	1
	0%

	314 visits
	1
	0%

	315 visits
	1
	0%

	316 visits
	1
	0%

	317 visits
	1
	0%

	318 visits
	1
	0%

	319 visits
	1
	0%

	320 visits
	1
	0%

	321 visits
	1
	0%

	322 visits
	1
	0%

	323 visits
	1
	0%

	324 visits
	1
	0%

	325 visits
	1
	0%

	326 visits
	1
	0%

	327 visits
	1
	0%

	328 visits
	1
	0%

	329 visits
	1
	0%

	330 visits
	1
	0%

	331 visits
	1
	0%

	332 visits
	1
	0%

	333 visits
	1
	0%

	334 visits
	1
	0%

	335 visits
	1
	0%

	336 visits
	1
	0%

	337 visits
	1
	0%

	338 visits
	1
	0%

	339 visits
	1
	0%

	340 visits
	1
	0%

	341 visits
	1
	0%

	342 visits
	1
	0%

	343 visits
	1
	0%

	344 visits
	1
	0%

	66 visits
	19
	0%

	70 visits
	17
	0%

	71 visits
	17
	0%

	72 visits
	17
	0%

	73 visits
	17
	0%

	103 visits
	8
	0%

	104 visits
	8
	0%

	105 visits
	8
	0%

	106 visits
	8
	0%

	131 visits
	6
	0%

	132 visits
	6
	0%

	133 visits
	6
	0%

	134 visits
	6
	0%

	135 visits
	6
	0%

	136 visits
	6
	0%

	137 visits
	6
	0%

	150 visits
	4
	0%

	151 visits
	4
	0%

	152 visits
	4
	0%

	153 visits
	4
	0%

	154 visits
	4
	0%

	267 visits
	3
	0%

	268 visits
	3
	0%

	269 visits
	3
	0%

	270 visits
	3
	0%

	271 visits
	2
	0%

	272 visits
	2
	0%

	273 visits
	2
	0%

	274 visits
	2
	0%

	275 visits
	2
	0%

	276 visits
	2
	0%

	277 visits
	2
	0%

	278 visits
	2
	0%

	279 visits
	2
	0%

	280 visits
	2
	0%

	294 visits
	2
	0%

	295 visits
	2
	0%

	296 visits
	2
	0%

	297 visits
	2
	0%

	298 visits
	2
	0%

	299 visits
	2
	0%

	300 visits
	2
	0%

	301 visits
	2
	0%

	302 visits
	2
	0%

	303 visits
	2
	0%

	304 visits
	2
	0%

	305 visits
	2
	0%

	306 visits
	2
	0%

	307 visits
	2
	0%

	308 visits
	2
	0%

	309 visits
	2
	0%

	59 visits
	24
	0%

	60 visits
	22
	0%

	61 visits
	21
	0%

	62 visits
	20
	0%

	63 visits
	20
	0%

	64 visits
	19
	0%

	65 visits
	19
	0%

	82 visits
	13
	0%

	83 visits
	13
	0%

	84 visits
	13
	0%

	96 visits
	10
	0%

	97 visits
	9
	0%

	98 visits
	9
	0%

	99 visits
	9
	0%

	100 visits
	8
	0%

	101 visits
	8
	0%

	102 visits
	8
	0%

	125 visits
	6
	0%

	126 visits
	6
	0%

	127 visits
	6
	0%

	128 visits
	6
	0%

	129 visits
	6
	0%

	130 visits
	6
	0%

	144 visits
	5
	0%

	145 visits
	5
	0%

	146 visits
	5
	0%

	147 visits
	5
	0%

	148 visits
	5
	0%

	149 visits
	4
	0%

	217 visits
	3
	0%

	218 visits
	3
	0%

	219 visits
	3
	0%

	220 visits
	3
	0%

	221 visits
	3
	0%

	222 visits
	3
	0%

	223 visits
	3
	0%

	224 visits
	3
	0%

	225 visits
	3
	0%

	226 visits
	3
	0%

	227 visits
	3
	0%

	228 visits
	3
	0%

	229 visits
	3
	0%

	230 visits
	3
	0%

	231 visits
	3
	0%

	232 visits
	3
	0%

	233 visits
	3
	0%

	234 visits
	3
	0%

	235 visits
	3
	0%

	236 visits
	3
	0%

	237 visits
	3
	0%

	238 visits
	3
	0%

	239 visits
	3
	0%

	240 visits
	3
	0%

	241 visits
	3
	0%

	242 visits
	3
	0%

	243 visits
	3
	0%

	244 visits
	3
	0%

	245 visits
	3
	0%

	246 visits
	3
	0%

	247 visits
	3
	0%

	248 visits
	3
	0%

	249 visits
	3
	0%

	250 visits
	3
	0%

	251 visits
	3
	0%

	252 visits
	3
	0%

	253 visits
	3
	0%

	254 visits
	3
	0%

	255 visits
	3
	0%

	256 visits
	3
	0%

	257 visits
	3
	0%

	258 visits
	3
	0%

	259 visits
	3
	0%

	260 visits
	3
	0%

	261 visits
	3
	0%

	262 visits
	3
	0%

	263 visits
	3
	0%

	264 visits
	3
	0%

	265 visits
	3
	0%

	266 visits
	3
	0%

	58 visits
	24
	0%

	120 visits
	6
	0%

	121 visits
	6
	0%

	122 visits
	6
	0%

	123 visits
	6
	0%

	124 visits
	6
	0%

	142 visits
	5
	0%

	143 visits
	5
	0%

	173 visits
	3
	0%

	174 visits
	3
	0%

	175 visits
	3
	0%

	176 visits
	3
	0%

	177 visits
	3
	0%

	178 visits
	3
	0%

	179 visits
	3
	0%

	180 visits
	3
	0%

	181 visits
	3
	0%

	182 visits
	3
	0%

	183 visits
	3
	0%

	184 visits
	3
	0%

	185 visits
	3
	0%

	186 visits
	3
	0%

	187 visits
	3
	0%

	188 visits
	3
	0%

	189 visits
	3
	0%

	190 visits
	3
	0%

	191 visits
	3
	0%

	192 visits
	3
	0%

	193 visits
	3
	0%

	194 visits
	3
	0%

	195 visits
	3
	0%

	196 visits
	3
	0%

	197 visits
	3
	0%

	198 visits
	3
	0%

	199 visits
	3
	0%

	200 visits
	3
	0%

	201 visits
	3
	0%

	202 visits
	3
	0%

	203 visits
	3
	0%

	204 visits
	3
	0%

	205 visits
	3
	0%

	206 visits
	3
	0%

	207 visits
	3
	0%

	208 visits
	3
	0%

	209 visits
	3
	0%

	210 visits
	3
	0%

	211 visits
	3
	0%

	212 visits
	3
	0%

	213 visits
	3
	0%

	214 visits
	3
	0%

	215 visits
	3
	0%

	216 visits
	3
	0%

	166 visits
	3
	0%

	167 visits
	3
	0%

	168 visits
	3
	0%

	169 visits
	3
	0%

	170 visits
	3
	0%

	171 visits
	3
	0%

	172 visits
	3
	0%

	Other
	10
	0.01%

	Total
	84,318
	100.00%


	By Number of Visits - Help Card
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	Column Definitions
Number of Visits
The number of visits by each visitor during the period of the report.

Visitors
Number of individuals who came to your site the amount of times specified in the Number of Visits column.

%
Percentage of visitors who came to your site the amount of times specified in the Number of Visits column.



	
	—
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Report Descriptions


This information can indicate whether or not your site compels visitors to return. Updating web site content is one way to draw return visitors.




Domain Names
Domain Names
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This report lists the domain names that generate the most activity to your web site. Because the data for this report is obtained solely from DNS lookups, it can differ from the data presented in the Organizations report, which is based on both GeoTrends and DNS lookups.

	Domain Names
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	Domain Names

	
	Domain Name
	Visits
	% Visits
	Hits

	1.
	Unresolved IP Address
	24,441
	29%
	38,468

	2.
	comcast.​net
	1,698
	2%
	3,582

	3.
	rr.​com
	1,481
	2%
	3,323

	4.
	net.​in
	914
	1%
	1,918

	5.
	verizon.​net
	912
	1%
	1,762

	6.
	rogers.​com
	808
	1%
	1,490

	7.
	airtelbroadb​and.​in
	747
	1%
	1,685

	8.
	co.​za
	571
	1%
	1,140

	9.
	sbcglobal.​net
	545
	1%
	1,192

	10.
	net.​au
	515
	1%
	1,205

	11.
	bell.​ca
	406
	0%
	775

	12.
	on.​ca
	339
	0%
	1,384

	13.
	charter.​com
	333
	0%
	689

	14.
	doe.​gov
	305
	0%
	659

	15.
	swbell.​net
	271
	0%
	494

	16.
	cox.​net
	271
	0%
	615

	17.
	iqinteractiv​e.​com
	270
	0%
	416

	18.
	edu.​au
	267
	0%
	818

	19.
	btcentralplu​s.​com
	261
	0%
	519


	20.
	optonline.​net
	253
	0%
	502

	21.
	bellsouth.​net
	242
	0%
	551

	22.
	netvigator.​com
	240
	0%
	348

	23.
	sify.​net
	227
	0%
	339

	24.
	qwest.​net
	215
	0%
	478

	25.
	sky.​com
	186
	0%
	319

	26.
	com.​au
	183
	0%
	383

	27.
	af.​mil
	170
	0%
	1,028

	28.
	maxonline.​com.​sg
	159
	0%
	270

	29.
	embarqhsd.​net
	147
	0%
	253

	30.
	shawcable.​net
	146
	0%
	254

	31.
	ntl.​com
	146
	0%
	290

	32.
	adcouncil.​org
	129
	0%
	249

	33.
	nrel.​gov
	127
	0%
	386

	34.
	aircheckindi​a.​com
	117
	0%
	147

	35.
	blueyonder.​co.​uk
	108
	0%
	194

	36.
	centurytel.​net
	105
	0%
	217

	37.
	c2kni.​net
	102
	0%
	178

	38.
	cygnal.​ca
	100
	0%
	619

	39.
	aol.​com
	99
	0%
	118

	40.
	comcastbusin​ess.​net
	96
	0%
	283

	41.
	dpcdsb.​org
	96
	0%
	367

	42.
	cgocable.​net
	85
	0%
	188

	43.
	gov.​uk
	78
	0%
	170

	44.
	net.​pk
	78
	0%
	157

	45.
	ameritech.​net
	74
	0%
	177

	46.
	org.​uk
	74
	0%
	195

	47.
	acsalaska.​net
	72
	0%
	95

	48.
	myschools.​net
	70
	0%
	143

	49.
	in-​addr.​arpa
	68
	0%
	128

	50.
	citechco.​net
	65
	0%
	215

	
	Subtotal for rows 1–50
	39,412
	46.74%
	71,375

	
	Other
	44,906
	53.26%
	58,747

	
	Total
	84,318
	100.00%
	130,122

	Items 1–50 of 1,036


	Domain Names - Help Card
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	Column Definitions
Domain Name
The text name (for example, webtrends.com) corresponding to the visitor's IP address. The domain name can be determined from any of the following methods:

· The domain was logged by the web server.
· The IP address matched an Intranet Domain configuration within the Admin Console.
· DNS resolution.
IP addresses that do not resolve to a domain by these methods are categorized as follows:

· Reserved IP Address - The IP address falls within a block of reserved addresses. For example, 192.168.x.x and 10.x.x.x addresses are reserved for private networks.
· Unresolved IP Address - Category for IP addresses that did not resolve to a domain (perhaps because DNS resolution was disabled).
The domain name shown is the second-level domain name, such as webtrends.com. For example, all visitors from sales.webtrends.com, us.sales.webtrends.com, and service.webtrends.com are combined in the statistics for webtrends.com. If the top-level domain name is a country code, then the third-level domain name is shown also (for example, anycompany.com.au).

To search for information about who owns a domain, including how to contact the owner, perform a WHOIS lookup for the domain name atwww.networksolutions.com.

Visits
Number of visits to your site from this domain name. A visit is a series of actions that begins when a visitor views their first page from the server, and ends when the visitor leaves the site or remains idle beyond the idle-time limit. The default idle-time limit is thirty minutes. This time limit can be changed by the system administrator.

Hits
Number of hits to your site from this domain name. Each file requested by a visitor registers as a hit. There can be several hits on each page. While the volume of hits reflects the amount of server traffic, it is not an accurate reflection of the number of pages viewed.



	
	—
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Report Descriptions


Use this information when you are interested in high-level domain names of visitors generating the most activity to your web site.




Top-Level Domain Types
Top-Level Domain Types
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This report provides a breakdown of top-level domain types.

	Top-​Level Domain Types
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	Top-​Level Domain Types

	Top-Level Domain Types
	Visits
	% Visits
	Hits

	Unresolved IP Address
	24,441
	29%
	38,468

	Network (.net)
	7,791
	9%
	17,131

	Country Specific
	6,898
	8%
	16,811

	Commercial (.com, .co, .firm, .ltd)
	5,814
	7%
	12,598

	Organization (.org, .or)
	593
	1%
	2,594

	Government (.gov, .go)
	572
	1%
	1,314

	Educational (.edu, .school, .ac)
	314
	0%
	873

	Military (.mil)
	199
	0%
	1,107

	ARPA (.arpa)
	68
	0%
	128

	Unknown Country
	63
	0%
	110

	Other
	37,565
	44.55%
	38,988

	Total
	84,318
	100.00%
	130,122


	Top-Level Domain Types - Help Card

	[image: image12.png]



	Column Definitions
Reserved IP Address
The IP address falls within a block of reserved addresses. For example, 192.168.x.x and 10.x.x.x addresses are reserved for private networks.

Unresolved IP Address
Category for IP addresses that did not resolve to a domain (perhaps because DNS resolution was disabled).

Unknown
The domain suffix did not match any of the top-level domain categories.

Top-Level Domain
The suffix of a domain name. A top-level domain can be based on the type of organization (.com, .edu, .museum, .name, etc) or it can be a country code (.uk, .de, .jp, .us, etc.). The top-level domain can be used to identify the type of web site. The following is a partial list of how this report categorizes top-level domains:

· ARPANET: .arpa
· Commercial: .com .co .com.[country code] .co.[country code] .firm.co .firm.ve .ltd.uk .info .biz
· Education: .edu .edu.[country-code] .ed.[country code] .ac.[country code] .school.[country code] .k12.[country code] .re.kr .sch.uk .edunet.tn
· International: .int .int.co .int.ve .intl.tn
· Government: .gov .gov.[country code] .gove.[country code] .go.[country code]
· Military: .mil .mil.[country code]
· Network: .net .ad.jp .ne.kr .net.[country code]
· Organization: .org .or .org.[country code] .or.[country code]
· Personal: .name
Visits
Number of visits to your site from the specified top-level domain. A visit is a series of actions that begins when a visitor views their first page from the server, and ends when the visitor leaves the site or remains idle beyond the idle-time limit. The default idle-time limit is thirty minutes. This time limit can be changed by the system administrator.

Hits
Number of hits to your site from the specified top-level domain. Each file requested by a visitor registers as a hit. There can be several hits on each page. While the volume of hits reflects the amount of server traffic, it is not an accurate reflection of the number of pages viewed.
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Report Descriptions


Consider which types of organizations are interested in your site, and consider how you can interest other types of organizations.

Note:This information can be displayed only if reverse DNS lookups have been performed. Even when DNS lookups are performed, some IP addresses cannot be resolved to a domain name.

Total- This represents the total visits or hits where there was sufficient information to identify the top-level domain. This number may be less than the total activity overall.




Countries
Countries
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This report identifies the top countries of the visitors to your site. Use this report to understand how broadly your site is used.

	Countries
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	Countries

	
	Countries
	Visits
	% Visits

	1.
	Unknown Country
	24,504
	29%

	2.
	United States
	15,711
	19%

	3.
	India
	1,819
	2%

	4.
	Canada
	1,258
	1%

	5.
	Australia
	976
	1%

	6.
	South Africa
	649
	1%

	7.
	United Kingdom
	548
	1%

	8.
	Japan
	248
	0%

	9.
	Singapore
	177
	0%

	10.
	Pakistan
	102
	0%

	11.
	New Zealand
	58
	0%

	12.
	Brazil
	57
	0%

	13.
	Ireland
	54
	0%

	14.
	Germany
	47
	0%

	15.
	Mexico
	37
	0%

	16.
	Turkey
	32
	0%

	17.
	Hungary
	29
	0%

	18.
	Italy
	25
	0%

	19.
	Malaysia
	23
	0%

	20.
	Trinidad and Tobago
	19
	0%

	21.
	Indonesia
	19
	0%

	22.
	Netherlands
	17
	0%

	23.
	United Arab Emirates
	15
	0%

	24.
	Philippines
	14
	0%

	25.
	Dominican Republic
	14
	0%

	26.
	Finland
	14
	0%

	27.
	Poland
	14
	0%

	28.
	Slovak Republic
	13
	0%

	29.
	Lebanon
	12
	0%

	30.
	France
	12
	0%

	31.
	Thailand
	12
	0%

	32.
	Chile
	11
	0%

	33.
	Spain
	11
	0%

	34.
	Argentina
	10
	0%

	35.
	Saudi Arabia
	10
	0%

	36.
	Greece
	9
	0%

	37.
	China
	9
	0%

	38.
	Israel
	9
	0%

	39.
	Belgium
	8
	0%

	40.
	Switzerland
	8
	0%

	41.
	Portugal
	8
	0%

	42.
	Uruguay
	7
	0%

	43.
	Taiwan
	7
	0%

	44.
	Russian Federation
	7
	0%

	45.
	Romania
	6
	0%

	46.
	Guatemala
	6
	0%

	47.
	Syria
	5
	0%

	48.
	Czech Republic
	5
	0%

	49.
	Bermuda
	5
	0%

	50.
	Lithuania
	5
	0%

	
	Subtotal for rows 1–50
	46,675
	55.36%

	
	Other
	37,643
	44.64%

	
	Total
	84,318
	100.00%

	Items 1–50 of 89


	Countries - Help Card
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	Column Definitions
Countries
If the Webtrends GeoTrends Database is turned on for this profile, the country is determined by looking up the visitor's IP address in this database. If GeoTrends is not enabled, the country will be determined from the domain name.

Visits
Number of visits from the specified country. A visit is a series of actions that begins when a visitor views their first page from the server, and ends when the visitor leaves the site or remains idle beyond the idle-time limit. The default idle-time limit is thirty minutes. This time limit can be changed by the system administrator.

%
Percentage of total visits from the specified country.

Unknown Country
The country associated with the visitor's domain name could not be determined.
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Report Descriptions


This information can help you meet the needs of your target audience as well as discover new audiences. Consider how you can make the content comprehensive and relevant to an international audience.

Note:Use this information carefully because it is based on Internet registration, and may not always be an accurate identifier of the visitor's actual location.




Visits Trend
Visits Trend

" \f C \l "1" 

This report helps you determine traffic patterns within the day, week, or month so you can adjust your web site strategy to anticipate peaks and times of low activity. The trend intervals displayed depend on the selected report period.

	Visits Trend
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	Visits Trend

	Time Interval
	Visits
	% Visits

	10/​01
	6,101
	7%

	10/​29
	5,892
	7%

	11/​26
	5,724
	7%

	12/​24
	6,994
	8%

	01/​21
	7,066
	8%

	02/​18
	9,056
	11%

	03/​18
	7,595
	9%

	04/​15
	8,303
	10%

	05/​13
	6,275
	7%

	06/​10
	5,399
	6%

	07/​08
	4,959
	6%

	08/​05
	5,146
	6%

	09/​02
	5,602
	7%

	09/​30
	206
	0%

	Total
	84,318
	100.00%


	Visits Trend - Help Card
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	Column Definitions
Time Interval (hour, day, etc.)
A one-year report displays monthly time increments. A one-quarter report displays weekly time increments. A one-month report or a one-week report displays daily time increments. A daily report displays hourly time increments. An hour-long interval marked 12:00, for example, includes all activity between 12:00 and 12:59.

Visits
Number of visits to your site during the specified time interval. A visit is a series of actions that begins when a visitor views their first page from the server, and ends when the visitor leaves the site or remains idle beyond the idle-time limit. The default idle-time limit is thirty minutes. This time limit can be changed by the system administrator.

%
Percentage of visits to your site during the specified time interval compared with all visits to your site during the report period.
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Report Descriptions


Browser data can help you determine how to configure your site for optimal viewing. This information will only be displayed if your server is logging the browser/platform information.

Note:Hits identified as originating from a spider (an automated program that searches the Internet) are included in a single row called "Spiders". Also, if a browser does not identify itself in its request to the Web server, it will get counted on this page as an "Other."




Visits by Number of Pages Viewed
Visits by Number of Pages Viewed

" \f C \l "1" 

This report shows you how many times visitors viewed one page, how many viewed two pages, etc.

	Visits by Number of Pages Viewed
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	Visits by Number of Pages Viewed

	
	Number of Pages Viewed
	Visits
	% Visits

	1.
	1 Page
	65,014
	77%

	2.
	2 Pages
	11,405
	14%

	3.
	3 Pages
	3,876
	5%

	4.
	4 Pages
	1,659
	2%

	5.
	5 Pages
	760
	1%

	6.
	6 Pages
	430
	1%

	7.
	7 Pages
	253
	0%

	8.
	8 Pages
	189
	0%

	9.
	9 Pages
	125
	0%

	10.
	10 Pages
	76
	0%

	11.
	11 Pages
	71
	0%

	12.
	12 Pages
	54
	0%

	13.
	13 Pages
	39
	0%

	14.
	14 Pages
	37
	0%

	15.
	15 Pages
	28
	0%

	16.
	16 Pages
	31
	0%

	17.
	17 Pages
	23
	0%

	18.
	18 Pages
	19
	0%

	19.
	19 Pages
	16
	0%

	20.
	20 Pages
	16
	0%

	21.
	21 Pages
	5
	0%

	22.
	22 Pages
	12
	0%

	23.
	23 Pages
	10
	0%

	24.
	24 Pages
	17
	0%

	25.
	25 Pages
	15
	0%

	26.
	26 Pages
	12
	0%

	27.
	27 Pages
	6
	0%

	28.
	28 Pages
	8
	0%

	29.
	29 Pages
	2
	0%

	30.
	30 Pages
	5
	0%

	31.
	31 Pages
	9
	0%

	32.
	32 Pages
	6
	0%

	33.
	33 Pages
	6
	0%

	34.
	34 Pages
	4
	0%

	35.
	35 Pages
	4
	0%

	36.
	36 Pages
	5
	0%

	37.
	37 Pages
	5
	0%

	38.
	38 Pages
	7
	0%

	39.
	39 Pages
	3
	0%

	40.
	40 Pages
	3
	0%

	41.
	42 Pages
	1
	0%

	42.
	43 Pages
	2
	0%

	43.
	44 Pages
	4
	0%

	44.
	45 Pages
	1
	0%

	45.
	46 Pages
	5
	0%

	46.
	47 Pages
	2
	0%

	47.
	48 Pages
	2
	0%

	48.
	49 Pages
	2
	0%

	49.
	50 Pages
	1
	0%

	50.
	51 Pages
	4
	0%

	
	Subtotal for rows 1–50
	84,289
	99.97%

	
	Other
	29
	0.03%

	
	Total
	84,318
	100.00%

	Items 1–50 of 65


	Visits by Number of Pages Viewed - Help Card
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	Column Definitions
Number of Pages Viewed
The number of pages viewed during a visit. If the visitor viewed only non-page files such as a .gif or a .jpeg, the count of pages viewed is zero for that visit.

Visits
Number of visits by visitors who viewed the specified number of pages. A visit is a series of actions that begins when a visitor views their first page from the server, and ends when the visitor leaves the site or remains idle beyond the idle-time limit. The default idle-time limit is thirty minutes. This time limit can be changed by the system administrator.

%
Percentage of total visits by people who viewed the specified number of pages.
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Report Descriptions


You can use this information to quickly find out the number and percentages of viewers who read a given number of pages on your site. If most visitors only view a few pages, it may indicate that they cannot find the content they are looking for.

Visits with 0 pages are visits where the only hits are to files that do not constitute pages, such as images.




Visit Duration by Visits
Visit Duration by Visits

" \f C \l "1" 

This report shows the number and percentages of pages views over selected visit lengths.

	Visit Duration by Visits

	[image: image23.png]visits
75,000
50,000
45000
30000
15,000

RIRIEIEIEIRY!
RN

e







	Visit Duration by Visits

	
	Visit Duration in Minutes
	Visits
	% Visits

	1.
	0-​1
	69,202
	82%

	2.
	1-​2
	2,688
	3%

	3.
	2-​3
	1,756
	2%

	4.
	3-​4
	1,177
	1%

	5.
	4-​5
	910
	1%

	6.
	5-​6
	806
	1%

	7.
	6-​7
	678
	1%

	8.
	7-​8
	553
	1%

	9.
	8-​9
	458
	1%

	10.
	9-​10
	485
	1%

	11.
	10-​11
	409
	0%

	12.
	11-​12
	386
	0%

	13.
	12-​13
	351
	0%

	14.
	13-​14
	339
	0%

	15.
	14-​15
	298
	0%

	16.
	15-​16
	263
	0%

	17.
	16-​17
	276
	0%

	18.
	17-​18
	258
	0%

	19.
	18-​19
	221
	0%

	20.
	19-​20
	234
	0%

	21.
	20-​21
	213
	0%

	22.
	21-​22
	193
	0%

	23.
	22-​23
	188
	0%

	24.
	23-​24
	167
	0%

	25.
	24-​25
	168
	0%

	26.
	25-​26
	170
	0%

	27.
	26-​27
	179
	0%

	28.
	27-​28
	151
	0%

	29.
	28-​29
	143
	0%

	30.
	29-​30
	153
	0%

	31.
	30-​31
	71
	0%

	32.
	31-​32
	62
	0%

	33.
	32-​33
	56
	0%

	34.
	33-​34
	38
	0%

	35.
	34-​35
	53
	0%

	36.
	35-​36
	49
	0%

	37.
	36-​37
	39
	0%

	38.
	37-​38
	36
	0%

	39.
	38-​39
	39
	0%

	40.
	39-​40
	31
	0%

	41.
	40-​41
	29
	0%

	42.
	41-​42
	37
	0%

	43.
	42-​43
	21
	0%

	44.
	43-​44
	17
	0%

	45.
	44-​45
	29
	0%

	46.
	45-​46
	19
	0%

	47.
	46-​47
	11
	0%

	48.
	47-​48
	20
	0%

	49.
	48-​49
	10
	0%

	50.
	49-​50
	10
	0%

	
	Subtotal for rows 1–50
	84,150
	99.80%

	
	Other
	168
	0.20%

	
	Total
	84,318
	100.00%

	Items 1–50 of 61


	Visit Duration by Visits - Help Card
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	Column Definitions
Visit Duration in Minutes
The number of minutes your web site was viewed.

Visits
Number of visitors who viewed your page for the specified duration of time. A visit is a series of actions that begins when a visitor views their first page from the server, and ends when the visitor leaves the site or remains idle beyond the idle-time limit. The default idle-time limit is thirty minutes. This time limit can be changed by the system administrator.

%
Percentage of visitors who viewed your page for the specified duration of time.
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Report Descriptions


This information tells you how many visitors view your site for specific intervals of time.




Visit Duration by Page Views
Visit Duration by Page Views
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This report shows the number and percentages of visits over selected visit lengths.

	Visit Duration by Page Views
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	Visit Duration by Page Views

	
	Visit Duration in Minutes
	Views
	% Views

	1.
	0-​1
	74,292
	57%

	2.
	1-​2
	6,745
	5%

	3.
	2-​3
	4,711
	4%

	4.
	3-​4
	3,236
	2%

	5.
	4-​5
	2,590
	2%

	6.
	5-​6
	2,323
	2%

	7.
	6-​7
	2,099
	2%

	8.
	7-​8
	1,687
	1%

	9.
	8-​9
	1,441
	1%

	10.
	9-​10
	1,560
	1%

	11.
	10-​11
	1,429
	1%

	12.
	11-​12
	1,269
	1%

	13.
	12-​13
	1,320
	1%

	14.
	13-​14
	1,231
	1%

	15.
	14-​15
	981
	1%

	16.
	15-​16
	1,023
	1%

	17.
	16-​17
	1,021
	1%

	18.
	17-​18
	1,105
	1%

	19.
	18-​19
	811
	1%

	20.
	19-​20
	881
	1%

	21.
	20-​21
	1,139
	1%

	22.
	21-​22
	735
	1%

	23.
	22-​23
	818
	1%

	24.
	23-​24
	840
	1%

	25.
	24-​25
	802
	1%

	26.
	25-​26
	1,107
	1%

	27.
	26-​27
	755
	1%

	28.
	27-​28
	891
	1%

	29.
	28-​29
	705
	1%

	30.
	29-​30
	684
	1%

	31.
	30-​31
	451
	0%

	32.
	31-​32
	454
	0%

	33.
	32-​33
	382
	0%

	34.
	33-​34
	310
	0%

	35.
	34-​35
	386
	0%

	36.
	35-​36
	382
	0%

	37.
	36-​37
	358
	0%

	38.
	37-​38
	560
	0%

	39.
	38-​39
	326
	0%

	40.
	39-​40
	225
	0%

	41.
	40-​41
	320
	0%

	42.
	41-​42
	502
	0%

	43.
	42-​43
	329
	0%

	44.
	43-​44
	139
	0%

	45.
	44-​45
	302
	0%

	46.
	45-​46
	185
	0%

	47.
	46-​47
	148
	0%

	48.
	47-​48
	283
	0%

	49.
	48-​49
	81
	0%

	50.
	49-​50
	96
	0%

	
	Subtotal for rows 1–50
	126,450
	97.18%

	
	Other
	3,672
	2.82%

	
	Total
	130,122
	100.00%

	Items 1–50 of 61


	Visit Duration by Page Views - Help Card
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	Column Definitions
Visit Duration in Minutes
The number of minutes your web site was viewed.

Views
A page view is a hit to any file classified as a page. Contrast page views with hits, which counts files of every type.

%
Percentage of visitors who viewed your page for the specified duration of time.
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Report Descriptions


This information tells you how many visitors view your site for specific intervals of time.




Pages
Pages

" \f C \l "1" 

This report identifies the most popular pages on your site and shows you key metrics for each page such as Visits, Page Views and Average Time Viewed.

	Pages Trend
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	Pages
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	Pages

	
	Pages
	Visits
	Views

	1.
	Lose Your Excuse -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​
	80,400
	114,649

	2.
	Lose Your Excuse Parents -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​parents/​
	7,036
	9,897

	3.
	Lose Your Excuse -​ Landing Page
http:/​/​loseyourexcu​se.​gov/​
	2,012
	2,515

	4.
	Energy Action Plan
http:/​/​www.​loseyourexcu​se.​gov/​docs/​10_​simple_​ways_​energy_​plan.​pdf
	1,679
	1,854

	5.
	Energy Action Plan
http:/​/​www.​loseyourexcu​se.​gov/​/​docs/​10_​simple_​ways_​energy_​plan.​pdf
	69
	72

	6.
	Lose Your Excuse -​ Landing Page
http:/​/​205.​254.​148.​86/​
	15
	26

	7.
	Lose Your Excuse -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​index
	12
	17

	8.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​E:/​Lose%20Your%​20Excuse%20-​%20Landing%2​0Page.​mht
	9
	14

	9.
	Lose Your Excuse Parents
http:/​/​loseyourexcu​se.​gov/​parents/​
	8
	10

	10.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​blank
	6
	16

	11.
	Lose Your Excuse -​ Landing Page
http:/​/​www2.​eere.​energy.​gov/​loseyourexcu​se/​
	6
	7

	12.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:/​Users/​Acer/​Desktop/​Personal/​Lose%20Your%​20Excuse%20-​%20Landing%2​0Page.​mht
	4
	5

	13.
	Lose Your Excuse -​ Landing Page
http:/​/​74.​125.​95.​132/​search
	4
	4

	14.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​S:/​Web%20Sites%​20With%20Pur​pose/​Lose%20Your%​20Excuse%20-​%20Landing%2​0Page.​mht
	4
	74

	15.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​H:/​Favorites/​Lose%20Your%​20Excuse%20-​%20Landing%2​0Page.​mht
	4
	5

	16.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:/​Documents%20​and%20Settin​gs/​a/​Desktop/​WEW%207%20Ju​ne%2009/​Energy%20Tip​s-​Kids%20Also.​mht
	3
	5

	17.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:/​Documents%20​and%20Settin​gs/​zanwa1/​Desktop/​poster!!!!!!​!!%20energy%​20saving.​mht
	3
	4

	18.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:/​Documents%20​and%20Settin​gs/​Merabi/​Desktop/​dollar/​Lose%20Your%​20Excuse%20-​%20Landing%2​0Page.​mht
	3
	10

	19.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​E:/​Lose%20Your%​20Excuse%20-​%20Landing%2​0Page.​htm
	2
	4

	20.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​Users/​janetankard/​Desktop/​
	2
	2

	21.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​D:\Lose%20Yo​ur%20Excuse%​20-​%20Landing%2​0Page.​htm
	2
	4

	22.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:/​Documents%20​and%20Settin​gs/​bryan.​kessler/​Local%20Sett​ings/​Temporary%20​Internet%20F​iles/​Content.​Outlook/​Z45LOK3L/​Lose%20Your%​20Excuse%20-​%20Landing%2​0Page.​htm
	2
	2

	23.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:\Documents​%20and%20Set​tings\mehta\​Desktop\Lose​%20Your%20Ex​cuse%20-​%20Landing%2​0Page.​htm
	2
	4

	24.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:\Documents​%20and%20Set​tings\kwakci​\Local%20Set​tings\Tempor​ary%20Intern​et%20Files\C​ontent.​Outlook\VPYG​JBX8\Lose%20​Your%20Excus​e%20-​%20Landing%2​0Page.​htm
	2
	2

	25.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:\sandeep\I​nvoice%2009-​10\Lose%20Yo​ur%20Excuse%​20-​%20Landing%2​0Page.​htm
	2
	4

	26.
	Lose Your Excuse -​ Landing Page
http:/​/​localhost/​Users/​janetankard/​Desktop/​
	2
	2

	27.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:/​Documents%20​and%20Settin​gs/​antonio.​lindsay/​Local%20Sett​ings/​Temporary%20​Internet%20F​iles/​Content.​Outlook/​T7GKWWUX/​Lose%20Your%​20Excuse%20-​%20Landing%2​0Page.​htm
	2
	2

	28.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:/​Documents%20​and%20Settin​gs/​kimberly.​kirkendall/​Local%20Sett​ings/​Temporary%20​Internet%20F​iles/​Content.​Outlook/​ZXXQLXLL/​Lose%20Your%​20Excuse%20-​%20Landing%2​0Page.​htm
	2
	2

	29.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:\Documents​%20and%20Set​tings\USER\D​esktop\drawi​ng%20competi​tion%20energ​y%20saving\L​ose%20Your%2​0Excuse%20-​%20Landing%2​0Page.​htm
	2
	2

	30.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:/​Documents%20​and%20Settin​gs/​ETNPC/​My%20Documen​ts/​electric%20p​oster.​htm
	2
	2

	31.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:/​Documents%20​and%20Settin​gs/​jeffrey.​owens/​Local%20Sett​ings/​Temporary%20​Internet%20F​iles/​Content.​Outlook/​1PUEADL0/​Lose%20Your%​20Excuse%20-​%20Landing%2​0Page.​htm
	2
	2

	32.
	Lose Your Excuse -​ Landing Page
http:/​/​74.​125.​47.​132/​search
	2
	2

	33.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:\Documents​%20and%20Set​tings\dayala​n\My%20Docum​ents\Lose%20​Your%20Excus​e%20-​%20Landing%2​0Page.​htm
	2
	2

	34.
	Lose Your Excuse -​ Landing Page
http:/​/​nhslab01/​users/​Teacher/​CAT%20GRAAD%​2012/​2009%20GRAAD​%2012%20PAT/​PAT%2012%20R​esearch/​Energy/​Lose%20Your%​20Excuse%20-​%20Landing%2​0Page.​mht
	2
	2

	35.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​D:/​data%20(c)/​My%20Documen​ts/​Active%20pro​jects/​EB-​PHASE%20II-​office/​Energy%20BUS​/​EE/​Lose%20Your%​20Excuse%20-​%20Landing%2​0Page.​htm
	2
	2

	36.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​H:/​2009/​Lose%20Your%​20Excuse%20-​%20Landing%2​0Page.​mht
	2
	3

	37.
	Lose Your Excuse -​ Landing Page
http:/​/​mario/​037843$/​web/​Lose%20Your%​20Excuse%20-​%20Landing%2​0Page.​mht
	2
	2

	38.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:/​Documents%20​and%20Settin​gs/​Administrato​r/​My%20Documen​ts/​dsm/​DSM%20DATA/​DBB/​Lose%20Your%​20Excuse%20-​%20Landing%2​0Page.​mht
	2
	2

	39.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:\Documents​%20and%20Set​tings\Admini​strator\Desk​top\Lose%20Y​our%20Excuse​%20-​%20Landing%2​0Page.​htm
	2
	4

	40.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:/​Documents%20​and%20Settin​gs/​Admin/​Desktop/​Rohan%20Fold​er/​Energy%20pos​ter.​mht
	2
	2

	41.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:\Documents​%20and%20Set​tings\ajay.​raghav\Deskt​op\Lose%20Yo​ur%20Excuse%​20-​%20Landing%2​0Page.​htm
	2
	2

	42.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:/​Documents%20​and%20Settin​gs/​kimut/​Local%20Sett​ings/​Temporary%20​Internet%20F​iles/​Content.​Outlook/​R2S9XK06/​Lose%20Your%​20Excuse%20-​%20Landing%2​0Page.​htm
	2
	2

	43.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:/​Documents%20​and%20Settin​gs/​Administrato​r/​Desktop/​
	2
	2

	44.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:/​Users/​ss/​Desktop/​Khanevadegi/​Mohammad%20F​older/​Lose%20Your%​20Excuse%20-​%20Landing%2​0Page.​mht
	2
	3

	45.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:/​Documents%20​and%20Settin​gs/​james.​hillier/​My%20Documen​ts/​Mustang%20En​ergy%20Progr​am%20Files/​Lose%20Your%​20Excuse%20-​%20Landing%2​0Page.​mht
	2
	2

	46.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:/​Documents%20​and%20Settin​gs/​Irfan%20Ejaz​/​My%20Documen​ts/​Lose%20Your%​20Excuse%20-​%20Landing%2​0Page.​mht
	2
	2

	47.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:/​Documents%20​and%20Settin​gs/​tonghyon.​so/​Local%20Sett​ings/​Temporary%20​Internet%20F​iles/​Content.​Outlook/​DZNHF50R/​Lose%20Your%​20Excuse%20-​%20Landing%2​0Page.​htm
	2
	2

	48.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​D:/​rudhi/​asset/​flash/​63.​loseyourexcu​se.​gov/​
	2
	2

	49.
	Perder su excusa -​ la página de destino
http:/​/​74.​125.​93.​132/​translate_​c
	2
	2

	50.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:\Documents​%20and%20Set​tings\Admin\​Desktop\Lose​%20Your%20Ex​cuse%20-​%20Landing%2​0Page.​htm
	2
	3

	
	Subtotal for rows 1–50
	-
	129,261

	
	Other
	-
	862

	
	Total
	-
	130,123

	Items 1–50 of 358


	Pages - Help Card
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	Column Definitions
Pages
Any displayed page. You can specify for each profile the types of files that qualify as a page. These settings can be changed by the Webtrends administrator.

Visits
Number of visits to this page. A visit is a series of actions that begins when a visitor views the first page from the server, and ends when the visitor leaves the site or remains idle beyond the idle-time limit. The default idle-time limit is thirty minutes. This time limit can be changed by the system administrator.

Views
Number of times this page was viewed by visitors.

Average Time Viewed
Average length of time, in seconds, that the specified page was viewed.

Average Time to Serve
Average amount of time (in milliseconds) it took to serve each document during the specified time interval. The time to serve spans from the time the server got a page request until it transmitted all the data.

Note: Note that in order to show a total for this column, the value is computed to 2 decimal places. However, because the data for each row is an integer measured in milliseconds, the two decimal places are not significant for Average Time to Serve row values. If the entire column shows values of zero, your web server may not be logging Time to Serve information.
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Report Descriptions


Pages with good content and design are more likely to attract visitors and be revisited. Less popular pages on a site can be made more appealing by improving the content or incorporating design elements similar to that on the more important pages. Always remember that people are far more interested in content than in design, and average view times can help determine which content is most important to your visitors.




Page Views Trend
Page Views Trend
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This report shows activity trends on your site based on the total page view volume for the report period. You can use this information to determine high and low points of visitor activity.

	Page Views Trend
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	Page Views Trend

	Time Interval
	Page Views
	% Page Views

	10/​01
	8,042
	6%

	10/​29
	8,287
	6%

	11/​26
	8,063
	6%

	12/​24
	9,710
	7%

	01/​21
	11,380
	9%

	02/​18
	15,435
	12%

	03/​18
	12,924
	10%

	04/​15
	13,796
	11%

	05/​13
	10,931
	8%

	06/​10
	8,412
	6%

	07/​08
	7,326
	6%

	08/​05
	7,488
	6%

	09/​02
	8,039
	6%

	09/​30
	290
	0%

	Total
	130,123
	100.00%


	Page Views Trend - Help Card
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	Column Definitions
Time Interval (hour, day, etc.)
A one-year report displays monthly time increments. A one-quarter report displays weekly time increments. A one-month report or a one-week report displays daily time increments. A daily report displays hourly time increments. An hour-long interval marked 12:00, for example, includes all activity between 12:00 and 12:59.

Page View
A hit to any file classified as a page. In order to view a web page with embedded images, for example, a browser must retrieve multiple files. The page and its embedded files counts as a single page view.

%
Percentage of total page views that occurred during the specified time interval.



	
	—

	[image: image35.png]



	
Report Descriptions


Periods of less activity can be considered good times for maintenance and content improvement.




File Downloads
File Downloads

" \f C \l "1" 

	File Downloads Trend
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	File Downloads
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	File Downloads

	
	File Name
	Visits
	Page Views

	1.
	www.loseyourexcuse.gov/​docs/​10_​simple_​ways_​energy_​plan.pdf
	1,679
	1,854

	2.
	www.loseyourexcuse.gov/​/​docs/​10_​simple_​ways_​energy_​plan.pdf
	69
	72

	
	Total
	N/A
	1,926

	Items 1–2 of 2


	File Downloads - Help Card
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	Column Definitions
File Name
A list of unique dimension values for this parameter.

Page Views
A hit to any file classified as a page. In order to view a web page with embedded images, for example, a browser must retrieve multiple files. The page and its embedded files counts as a single page view.

Visits
A visit is a series of actions that begins when a visitor views their first page from the server, and ends when the visitor leaves the site or remains idle beyond the idle-time limit. The default idle-time limit is thirty minutes. This time limit can be changed by the system administrator.

Note that if the dimension changes state during the course of a visit (such as a visitor changing from non-customer to customer), the visit will be recorded for both states. In such cases, the total of visits in this report may be greater than the number of visits reported in the Overview. In the Key Metrics Summary report for example, if a visit spans several hours, it is recorded in each of the hours.




Entry Pages
Entry Pages
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This report focuses on pages that were most often the first or "entry" page of a visit. Each visit can have only one entry page. You can use this report to determine whether visitors are entering your web site using the pages you expect.

	Entry Pages: Trend Over Time
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	Entry Pages
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	Entry Pages

	
	Pages
	Visits
	% Visits

	1.
	Lose Your Excuse -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​index.​html
	52,443
	62%

	2.
	Lose Your Excuse -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​
	27,500
	33%

	3.
	Lose Your Excuse -​ VM1
http:/​/​loseyourexcu​se.​gov/​
	1,899
	2%

	4.
	Lose Your Excuse Parents -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​parents/​index.​html
	1,827
	2%

	5.
	Lose Your Excuse Parents
http:/​/​www.​loseyourexcu​se.​gov/​parents/​
	330
	0%

	6.
	Energy Action Plan
http:/​/​www.​loseyourexcu​se.​gov/​docs/​10_​simple_​ways_​energy_​plan.​pdf
	49
	0%

	7.
	Lose Your Excuse -​ Landing Page
http:/​/​loseyourexcu​se.​gov/​index.​html
	14
	0%

	8.
	Lose Your Excuse -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​index
	12
	0%

	9.
	Lose Your Excuse -​ Landing Page
http:/​/​205.​254.​148.​86/​index.​html
	11
	0%

	10.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​E:/​Lose%20Your%​20Excuse%20-​%20Landing%2​0Page.​mht
	6
	0%

	11.
	Lose Your Excuse Parents
http:/​/​loseyourexcu​se.​gov/​parents/​
	5
	0%

	12.
	Lose Your Excuse -​ Landing Page
http:/​/​www2.​eere.​energy.​gov/​loseyourexcu​se/​
	4
	0%

	13.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​S:/​Web%20Sites%​20With%20Pur​pose/​Lose%20Your%​20Excuse%20-​%20Landing%2​0Page.​mht
	4
	0%

	14.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:/​Documents%20​and%20Settin​gs/​Merabi/​Desktop/​dollar/​Lose%20Your%​20Excuse%20-​%20Landing%2​0Page.​mht
	3
	0%

	15.
	Lose Your Excuse -​ Landing Page
http:/​/​mario/​037843$/​web/​Lose%20Your%​20Excuse%20-​%20Landing%2​0Page.​mht
	3
	0%

	16.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​H:/​Favorites/​Lose%20Your%​20Excuse%20-​%20Landing%2​0Page.​mht
	3
	0%

	17.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:/​Documents%20​and%20Settin​gs/​a/​Desktop/​WEW%207%20Ju​ne%2009/​Energy%20Tip​s-​Kids%20Also.​mht
	3
	0%

	18.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:/​Users/​Acer/​Desktop/​Personal/​Lose%20Your%​20Excuse%20-​%20Landing%2​0Page.​mht
	3
	0%

	19.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:/​Documents%20​and%20Settin​gs/​zanwa1/​Desktop/​poster!!!!!!​!!%20energy%​20saving.​mht
	3
	0%

	20.
	Lose Your Excuse -​ Landing Page
http:/​/​74.​125.​95.​132/​search
	3
	0%

	21.
	Perder su excusa -​ la página de destino
http:/​/​74.​125.​93.​132/​translate_​c
	2
	0%

	22.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​D:/​data%20(c)/​My%20Documen​ts/​Active%20pro​jects/​EB-​PHASE%20II-​office/​Energy%20BUS​/​EE/​Lose%20Your%​20Excuse%20-​%20Landing%2​0Page.​htm
	2
	0%

	23.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:/​Documents%20​and%20Settin​gs/​Admin/​Desktop/​Rohan%20Fold​er/​Energy%20pos​ter.​mht
	2
	0%

	24.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:\Documents​%20and%20Set​tings\Admin\​Desktop\Lose​%20Your%20Ex​cuse%20-​%20Landing%2​0Page.​htm
	2
	0%

	25.
	Lose Your Excuse -​ Landing Page
http:/​/​localhost/​Users/​janetankard/​Desktop/​index.​html
	2
	0%

	26.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:\Documents​%20and%20Set​tings\dayala​n\My%20Docum​ents\Lose%20​Your%20Excus​e%20-​%20Landing%2​0Page.​htm
	2
	0%

	27.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:\Documents​%20and%20Set​tings\ajay.​raghav\Deskt​op\Lose%20Yo​ur%20Excuse%​20-​%20Landing%2​0Page.​htm
	2
	0%

	28.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:/​Documents%20​and%20Settin​gs/​Irfan%20Ejaz​/​My%20Documen​ts/​Lose%20Your%​20Excuse%20-​%20Landing%2​0Page.​mht
	2
	0%

	29.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:/​Documents%20​and%20Settin​gs/​bryan.​kessler/​Local%20Sett​ings/​Temporary%20​Internet%20F​iles/​Content.​Outlook/​Z45LOK3L/​Lose%20Your%​20Excuse%20-​%20Landing%2​0Page.​htm
	2
	0%

	30.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:\Documents​%20and%20Set​tings\Deepak​\Desktop\Los​e%20Your%20E​xcuse%20-​%20Landing%2​0Page.​htm
	2
	0%

	31.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:/​Documents%20​and%20Settin​gs/​Administrato​r/​Desktop/​index.​html
	2
	0%

	32.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​D:\Lose%20Yo​ur%20Excuse%​20-​%20Landing%2​0Page.​htm
	2
	0%

	33.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:/​Documents%20​and%20Settin​gs/​ETNPC/​My%20Documen​ts/​electric%20p​oster.​htm
	2
	0%

	34.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:/​Documents%20​and%20Settin​gs/​jake.​kormos/​Local%20Sett​ings/​Temporary%20​Internet%20F​iles/​Content.​Outlook/​2CGFUDHY/​Lose%20Your%​20Excuse%20-​%20Landing%2​0Page.​htm
	1
	0%

	35.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:/​Documents%20​and%20Settin​gs/​myra.​cooper/​Local%20Sett​ings/​Temporary%20​Internet%20F​iles/​Content.​Outlook/​NWEE5BEN/​Lose%20Your%​20Excuse%20-​%20Landing%2​0Page.​htm
	1
	0%

	36.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:/​Documents%20​and%20Settin​gs/​jospeh.​robinson/​Local%20Sett​ings/​Temporary%20​Internet%20F​iles/​Content.​Outlook/​M7KBFB1S/​Lose%20Your%​20Excuse%20-​%20Landing%2​0Page.​htm
	1
	0%

	37.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:/​Documents%20​and%20Settin​gs/​william.​groesch/​Local%20Sett​ings/​Temporary%20​Internet%20F​iles/​Content.​Outlook/​3XF1S8KX/​Lose%20Your%​20Excuse%20-​%20Landing%2​0Page.​htm
	1
	0%

	38.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:/​Documents%20​and%20Settin​gs/​stephanie.​davilla/​Local%20Sett​ings/​Temporary%20​Internet%20F​iles/​Content.​Outlook/​R4H9IC3O/​Lose%20Your%​20Excuse%20-​%20Landing%2​0Page.​htm
	1
	0%

	39.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​J:\OUR%20doc​umts\neeru\P​RJCT\think\L​ose%20Your%2​0Excuse%20-​%20Landing%2​0Page.​mht
	1
	0%

	40.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:/​Documents%20​and%20Settin​gs/​andre.​toney/​Local%20Sett​ings/​Temporary%20​Internet%20F​iles/​Content.​Outlook/​4SCVG5Z9/​Lose%20Your%​20Excuse%20-​%20Landing%2​0Page.​htm
	1
	0%

	41.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:/​Documents%20​and%20Settin​gs/​william.​moyer.​OSAN/​Local%20Sett​ings/​Temporary%20​Internet%20F​iles/​Content.​Outlook/​75YGLVNH/​Lose%20Your%​20Excuse%20-​%20Landing%2​0Page.​htm
	1
	0%

	42.
	ì783ì744 êDC0í558ì758 ì2E4ë840 -​ ë79Cë529 í398ì774ì9C0
http:/​/​74.​125.​155.​132/​translate_​c
	1
	0%

	43.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:/​Documents%20​and%20Settin​gs/​jared.​richter/​Local%20Sett​ings/​Temporary%20​Internet%20F​iles/​Content.​Outlook/​ZCIHG5IG/​Lose%20Your%​20Excuse%20-​%20Landing%2​0Page.​htm
	1
	0%

	44.
	Lose Your Excuse -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​campaign
	1
	0%

	45.
	å3E3åB9Fã092å931ã063ã066ã04Fã060ã055ã044-​-​ åF85ã061ã046ã051ã0DAã0FCã0B8
http:/​/​www.​excite-​webtl.​jp/​world/​english/​web/​body/​
	1
	0%

	46.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​W:/​Lose%20Your%​20Excuse%20-​%20Landing%2​0Page.​mht
	1
	0%

	47.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:/​Documents%20​and%20Settin​gs/​willis.​william/​Local%20Sett​ings/​Temporary%20​Internet%20F​iles/​Content.​Outlook/​56U2SUF7/​Lose%20Your%​20Excuse%20-​%20Landing%2​0Page.​htm
	1
	0%

	48.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:\Documents​%20and%20Set​tings\Elmer.​Francisco.​OSAN\Local%2​0Settings\Te​mporary%20In​ternet%20Fil​es\Content.​Outlook\036B​T0G4\Lose%20​Your%20Excus​e%20-​%20Landing%2​0Page.​htm
	1
	0%

	49.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:/​Documents%20​and%20Settin​gs/​kevin.​ladd/​Local%20Sett​ings/​Temporary%20​Internet%20F​iles/​Content.​Outlook/​OIXXJH2F/​Lose%20Your%​20Excuse%20-​%20Landing%2​0Page%20(2).​htm
	1
	0%

	50.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:/​Documents%20​and%20Settin​gs/​christian.​garitty/​Local%20Sett​ings/​Temporary%20​Internet%20F​iles/​Content.​Outlook/​Y5WKAJXZ/​Lose%20Your%​20Excuse%20-​%20Landing%2​0Page.​htm
	1
	0%

	
	Subtotal for rows 1–50
	84,168
	99.82%

	
	Other
	150
	0.18%

	
	Total
	84,318
	100.00%

	Items 1–50 of 200


	Entry Pages - Help Card
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	Column Definitions
Entry Page
The first page in a given visit. Every visit has one and only one entry page.

Visits
For each entry page, the total number of visits that began with that entry page, during this time period.

%
For each page (row), the percentage of all visits to the site that went to that particular page during the report time period.
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Report Descriptions


Pages with good content and design are more likely to attract visitors and be revisited. Less popular pages on a site can be made more appealing by improving the content or incorporating design elements similar to that on the more important pages. Always remember that people are far more interested in content than in design, and average view times can help determine which content is most important to your visitors.




Exit Pages
Exit Pages
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This report focuses on pages that were most often the final or "exit" page of a visit. You can use this report to determine whether visitors are exiting your web site using the pages you expect, such as a specially designed Thank You page, or whether certain pages are causing visitors to abandon the visit prematurely.

	Exit Pages: Trend Over Time

	[image: image43.png]Visits

10,000

7,500

5,000

2500

10001 1029 11726 12/24 0121 0218 0318 0415 0513 0610 0708 08105 09/02 0/30






	Exit Pages
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	Exit Pages

	
	Pages
	Visits
	% Visits

	1.
	Lose Your Excuse -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​index.​html
	48,896
	58%

	2.
	Lose Your Excuse -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​
	27,281
	32%

	3.
	Lose Your Excuse Parents -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​parents/​index.​html
	4,557
	5%

	4.
	Lose Your Excuse -​ Landing Page
http:/​/​loseyourexcu​se.​gov/​
	1,799
	2%

	5.
	Energy Action Plan
http:/​/​www.​loseyourexcu​se.​gov/​docs/​10_​simple_​ways_​energy_​plan.​pdf
	929
	1%

	6.
	Lose Your Excuse Parents
http:/​/​www.​loseyourexcu​se.​gov/​parents/​
	537
	1%

	7.
	Energy Action Plan
http:/​/​www.​loseyourexcu​se.​gov/​/​docs/​10_​simple_​ways_​energy_​plan.​pdf
	34
	0%

	8.
	Lose Your Excuse -​ Landing Page
http:/​/​205.​254.​148.​86/​index.​html
	12
	0%

	9.
	Lose Your Excuse -​ Landing Page
http:/​/​loseyourexcu​se.​gov/​index.​html
	12
	0%

	10.
	Lose Your Excuse -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​index
	8
	0%

	11.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​H:/​Favorites/​Lose%20Your%​20Excuse%20-​%20Landing%2​0Page.​mht
	4
	0%

	12.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:/​Users/​Acer/​Desktop/​Personal/​Lose%20Your%​20Excuse%20-​%20Landing%2​0Page.​mht
	4
	0%

	13.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​blank
	4
	0%

	14.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​E:/​Lose%20Your%​20Excuse%20-​%20Landing%2​0Page.​mht
	4
	0%

	15.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​S:/​Web%20Sites%​20With%20Pur​pose/​Lose%20Your%​20Excuse%20-​%20Landing%2​0Page.​mht
	4
	0%

	16.
	Lose Your Excuse -​ Landing Page
http:/​/​mario/​037843$/​web/​Lose%20Your%​20Excuse%20-​%20Landing%2​0Page.​mht
	3
	0%

	17.
	Lose Your Excuse -​ Landing Page
http:/​/​www2.​eere.​energy.​gov/​loseyourexcu​se/​
	3
	0%

	18.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:/​Documents%20​and%20Settin​gs/​zanwa1/​Desktop/​poster!!!!!!​!!%20energy%​20saving.​mht
	3
	0%

	19.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:/​Documents%20​and%20Settin​gs/​Merabi/​Desktop/​dollar/​Lose%20Your%​20Excuse%20-​%20Landing%2​0Page.​mht
	3
	0%

	20.
	Lose Your Excuse -​ Landing Page
http:/​/​74.​125.​95.​132/​search
	3
	0%

	21.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​D:/​rudhi/​asset/​flash/​63.​loseyourexcu​se.​gov/​index.​html
	2
	0%

	22.
	Lose Your Excuse -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​/​index.​html
	2
	0%

	23.
	Perder su excusa -​ la página de destino
http:/​/​74.​125.​93.​132/​translate_​c
	2
	0%

	24.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:\Documents​%20and%20Set​tings\mehta\​Desktop\Lose​%20Your%20Ex​cuse%20-​%20Landing%2​0Page.​htm
	2
	0%

	25.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:/​Documents%20​and%20Settin​gs/​Administrato​r/​Desktop/​index.​html
	2
	0%

	26.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:/​Documents%20​and%20Settin​gs/​Irfan%20Ejaz​/​My%20Documen​ts/​Lose%20Your%​20Excuse%20-​%20Landing%2​0Page.​mht
	2
	0%

	27.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:\Documents​%20and%20Set​tings\Deepak​\Desktop\Los​e%20Your%20E​xcuse%20-​%20Landing%2​0Page.​htm
	2
	0%

	28.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:/​Documents%20​and%20Settin​gs/​Administrato​r/​My%20Documen​ts/​dsm/​DSM%20DATA/​DBB/​Lose%20Your%​20Excuse%20-​%20Landing%2​0Page.​mht
	2
	0%

	29.
	Lose Your Excuse -​ Landing Page
http:/​/​localhost/​Users/​janetankard/​Desktop/​index.​html
	2
	0%

	30.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​Users/​janetankard/​Desktop/​index.​html
	2
	0%

	31.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:/​Documents%20​and%20Settin​gs/​ETNPC/​My%20Documen​ts/​electric%20p​oster.​htm
	2
	0%

	32.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:\Documents​%20and%20Set​tings\dayala​n\My%20Docum​ents\Lose%20​Your%20Excus​e%20-​%20Landing%2​0Page.​htm
	2
	0%

	33.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:\Documents​%20and%20Set​tings\Admin\​Desktop\Lose​%20Your%20Ex​cuse%20-​%20Landing%2​0Page.​htm
	2
	0%

	34.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:\Documents​%20and%20Set​tings\USER\D​esktop\drawi​ng%20competi​tion%20energ​y%20saving\L​ose%20Your%2​0Excuse%20-​%20Landing%2​0Page.​htm
	2
	0%

	35.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:/​Documents%20​and%20Settin​gs/​Admin/​Desktop/​Rohan%20Fold​er/​Energy%20pos​ter.​mht
	2
	0%

	36.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:/​Documents%20​and%20Settin​gs/​a/​Desktop/​WEW%207%20Ju​ne%2009/​Energy%20Tip​s-​Kids%20Also.​mht
	2
	0%

	37.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​D:/​data%20(c)/​My%20Documen​ts/​Active%20pro​jects/​EB-​PHASE%20II-​office/​Energy%20BUS​/​EE/​Lose%20Your%​20Excuse%20-​%20Landing%2​0Page.​htm
	2
	0%

	38.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:/​Users/​Ajay%20Tando​n/​Desktop/​Lose%20Your%​20Excuse%20-​%20Landing%2​0Page.​mht
	2
	0%

	39.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​E:/​Lose%20Your%​20Excuse%20-​%20Landing%2​0Page.​htm
	2
	0%

	40.
	Lose Your Excuse -​ Landing Page
http:/​/​nhslab01/​users/​Teacher/​CAT%20GRAAD%​2012/​2009%20GRAAD​%2012%20PAT/​PAT%2012%20R​esearch/​Energy/​Lose%20Your%​20Excuse%20-​%20Landing%2​0Page.​mht
	2
	0%

	41.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:/​Users/​ss/​Desktop/​Khanevadegi/​Mohammad%20F​older/​Lose%20Your%​20Excuse%20-​%20Landing%2​0Page.​mht
	1
	0%

	42.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​G:\Saving%20​Energy\Lose%​20Your%20Exc​use%20-​%20Landing%2​0Page.​htm
	1
	0%

	43.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:/​Documents%20​and%20Settin​gs/​ronald.​germain/​Local%20Sett​ings/​Temporary%20​Internet%20F​iles/​Content.​Outlook/​2H33DR2P/​Lose%20Your%​20Excuse%20-​%20Landing%2​0Page%20(2).​htm
	1
	0%

	44.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:/​Documents%20​and%20Settin​gs/​joshua.​ritchey/​Local%20Sett​ings/​Temporary%20​Internet%20F​iles/​Content.​Outlook/​EKITZTUH/​Lose%20Your%​20Excuse%20-​%20Landing%2​0Page.​htm
	1
	0%

	45.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​J:\Energy%20​a\Lose%20You​r%20Excuse%2​0-​%20posters.​mht
	1
	0%

	46.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​W:\Green%20T​eam\save%20e​nergy%20webs​ite2.​htm
	1
	0%

	47.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:/​Documents%20​and%20Settin​gs/​Gregory.​Hare/​Local%20Sett​ings/​Temporary%20​Internet%20F​iles/​Content.​Outlook/​NZF6J5W0/​Lose%20Your%​20Excuse%20-​%20Landing%2​0Page.​htm
	1
	0%

	48.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:/​Documents%20​and%20Settin​gs/​jospeh.​robinson/​Local%20Sett​ings/​Temporary%20​Internet%20F​iles/​Content.​Outlook/​M7KBFB1S/​Lose%20Your%​20Excuse%20-​%20Landing%2​0Page.​htm
	1
	0%

	49.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:/​Documents%20​and%20Settin​gs/​anthony.​obrien/​Local%20Sett​ings/​Temporary%20​Internet%20F​iles/​Content.​Outlook/​0H6HIRAX/​Lose%20Your%​20Excuse%20-​%20Landing%2​0Page.​htm
	1
	0%

	50.
	Lose Your Excuse -​ Landing Page
http:/​/​65.​55.​40.​55/​att/​GetAttachmen​t.​aspx
	1
	0%

	
	Subtotal for rows 1–50
	84,150
	99.80%

	
	Other
	168
	0.20%

	
	Total
	84,318
	100.00%

	Items 1–50 of 218


	Exit Pages - Help Card
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	Column Definitions
Exit Page
The last page viewed in a given visit. Every visit has one and only one exit page.

Visits
For each exit page, the total number of visits that ended with that page. Note that visits for exit pages are calculated at the end of the visit, which may differ from the count at the start of the visit. Therefore, exit visits may differ from visits in other reports such as the Overview Dashboard or the Entry Pages report.

%
For each page (row), the percentage of all visits to the site that went to that particular page during the report time period.
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Report Descriptions


Briefly:
If a visitor leaves your site or is inactive for a long time, Webtrends counts the visit as "ended" after 30 minutes of inaction. Visitors may have:

· Browsed to a different site
· Closed their browser
· Remained inactive for more than 30 minutes but did not leave your site. Note that if a visitor resumes clicking on your site after 30 minutes of inactivity, Webtrends records two visits, one before and one after the pause. Consequently, the last page viewed before the long pause will appear as an Exit Page, the first page viewed after the long pause will appear in the Entry Pages report, and your own domain will be the referring domain.
It's usually not possible to know where a visitor went after your site. Log files only record those clicks that are requests for files housed onyourservers. If your site has links to other sites, it is possible to find out if visitors left the site using those links if you modify those links so that, when clicked on, they request a redirect page from your server that in turn takes them to the destination site.

It's usually not possible to know how long a visitor stayed on the exit page before leaving. All that is known is that the visitor had no activity (clicks) for at least 30 minutes.

Uses and Interpretation:
Examine each exit page in the report and ask yourself whether it can be considered a desirable or undesirable ending point for a visit. For example, a purchase thank-you page would be a desirable end of a visit, but a page in the middle of a registration process would be undesirable as a last page.

Undesirable exit pages may indicate a problem needing addressing, such as:

· a difficult multi-step process
· a page that takes too long to load
· content that does not hold the visitor's interest
· confusing navigation
Other relevant reports and analyses:
Relationship to Entry Pages and Single-Page Visits.




Single-Page Visits
Single-Page Visits
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This report focuses on pages that were most often viewed during a visit consisting of exactly one page view. You can use this report to determine the success of certain pages designed to provide visitors with all needed information on a single page, or whether certain pages are causing visitors to abandon the visit prematurely.

	Single-​Page Visits: Trend Over Time
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	Single-​Page Visits
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	Single-​Page Visits

	
	Pages
	Visits
	% Visits

	1.
	Lose Your Excuse -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​index.​html
	47,902
	61%

	2.
	Lose Your Excuse -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​
	27,047
	34%

	3.
	Lose Your Excuse -​ Landing Page
http:/​/​loseyourexcu​se.​gov/​
	1,747
	2%

	4.
	Lose Your Excuse Parents -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​parents/​index.​html
	1,437
	2%

	5.
	Lose Your Excuse Parents
http:/​/​www.​loseyourexcu​se.​gov/​parents/​
	244
	0%

	6.
	Energy Action Plan
http:/​/​www.​loseyourexcu​se.​gov/​docs/​10_​simple_​ways_​energy_​plan.​pdf
	40
	0%

	7.
	Lose Your Excuse -​ Landing Page
http:/​/​loseyourexcu​se.​gov/​index.​html
	9
	0%

	8.
	Lose Your Excuse -​ Landing Page
http:/​/​205.​254.​148.​86/​index.​html
	8
	0%

	9.
	Lose Your Excuse -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​index
	8
	0%

	10.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​S:/​Web%20Sites%​20With%20Pur​pose/​Lose%20Your%​20Excuse%20-​%20Landing%2​0Page.​mht
	4
	0%

	11.
	Lose Your Excuse -​ Landing Page
http:/​/​mario/​037843$/​web/​Lose%20Your%​20Excuse%20-​%20Landing%2​0Page.​mht
	3
	0%

	12.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​H:/​Favorites/​Lose%20Your%​20Excuse%20-​%20Landing%2​0Page.​mht
	3
	0%

	13.
	Lose Your Excuse -​ Landing Page
http:/​/​74.​125.​95.​132/​search
	3
	0%

	14.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:/​Documents%20​and%20Settin​gs/​zanwa1/​Desktop/​poster!!!!!!​!!%20energy%​20saving.​mht
	3
	0%

	15.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:/​Users/​Acer/​Desktop/​Personal/​Lose%20Your%​20Excuse%20-​%20Landing%2​0Page.​mht
	3
	0%

	16.
	Lose Your Excuse -​ Landing Page
http:/​/​www2.​eere.​energy.​gov/​loseyourexcu​se/​
	3
	0%

	17.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​E:/​Lose%20Your%​20Excuse%20-​%20Landing%2​0Page.​mht
	3
	0%

	18.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:/​Documents%20​and%20Settin​gs/​Merabi/​Desktop/​dollar/​Lose%20Your%​20Excuse%20-​%20Landing%2​0Page.​mht
	3
	0%

	19.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:\Documents​%20and%20Set​tings\Admin\​Desktop\Lose​%20Your%20Ex​cuse%20-​%20Landing%2​0Page.​htm
	2
	0%

	20.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:\Documents​%20and%20Set​tings\dayala​n\My%20Docum​ents\Lose%20​Your%20Excus​e%20-​%20Landing%2​0Page.​htm
	2
	0%

	21.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​D:/​data%20(c)/​My%20Documen​ts/​Active%20pro​jects/​EB-​PHASE%20II-​office/​Energy%20BUS​/​EE/​Lose%20Your%​20Excuse%20-​%20Landing%2​0Page.​htm
	2
	0%

	22.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:/​Documents%20​and%20Settin​gs/​Administrato​r/​Desktop/​index.​html
	2
	0%

	23.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:/​Documents%20​and%20Settin​gs/​Irfan%20Ejaz​/​My%20Documen​ts/​Lose%20Your%​20Excuse%20-​%20Landing%2​0Page.​mht
	2
	0%

	24.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:/​Documents%20​and%20Settin​gs/​a/​Desktop/​WEW%207%20Ju​ne%2009/​Energy%20Tip​s-​Kids%20Also.​mht
	2
	0%

	25.
	Lose Your Excuse -​ Landing Page
http:/​/​localhost/​Users/​janetankard/​Desktop/​index.​html
	2
	0%

	26.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:/​Documents%20​and%20Settin​gs/​ETNPC/​My%20Documen​ts/​electric%20p​oster.​htm
	2
	0%

	27.
	Lose Your Excuse -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​/​index.​html
	2
	0%

	28.
	Perder su excusa -​ la página de destino
http:/​/​74.​125.​93.​132/​translate_​c
	2
	0%

	29.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:/​Documents%20​and%20Settin​gs/​Admin/​Desktop/​Rohan%20Fold​er/​Energy%20pos​ter.​mht
	2
	0%

	30.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:\Documents​%20and%20Set​tings\Deepak​\Desktop\Los​e%20Your%20E​xcuse%20-​%20Landing%2​0Page.​htm
	2
	0%

	31.
	Lose Your Excuse Parents
http:/​/​loseyourexcu​se.​gov/​parents/​
	1
	0%

	32.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:/​Documents%20​and%20Settin​gs/​Amy%20Woodwa​rd/​My%20Documen​ts/​Lose%20Your%​20Excuse%20-​%20Landing%2​0Page.​mht
	1
	0%

	33.
	http:/​/​w2.​hidemyass.​com/​index.​php
	1
	0%

	34.
	Lose Your Excuse -​ Landing Page
http:/​/​216.​239.​59.​132/​search
	1
	0%

	35.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​D:/​rudhi/​asset/​flash/​63.​loseyourexcu​se.​gov/​index.​html
	1
	0%

	36.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:/​Documents%20​and%20Settin​gs/​richard.​sanders/​Local%20Sett​ings/​Temporary%20​Internet%20F​iles/​Content.​Outlook/​BCAUAZOQ/​Lose%20Your%​20Excuse%20-​%20Landing%2​0Page.​htm
	1
	0%

	37.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:\My%20Docu​ments\Active​%20projects\​Energy%20BUS​\EE\Lose%20Y​our%20Excuse​%20-​%20Landing%2​0Page.​htm
	1
	0%

	38.
	Lose Your Przepraszam -​ strona docelowa
http:/​/​209.​85.​171.​104/​translate_​c
	1
	0%

	39.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​D:/​Documents%20​and%20Settin​gs/​jullian.​croft/​Local%20Sett​ings/​Temporary%20​Internet%20F​iles/​Content.​Outlook/​UKGZQ6P3/​Lose%20Your%​20Excuse%20-​%20Landing%2​0Page.​htm
	1
	0%

	40.
	à41Fà43Eà442à435à440à44Fà442à44C à432à430à448à438 à43Eà43Fà440à430à432à434à430à43Dà438à44F -​ à446à435à43Bà435à432à430à44F à441à442à440à430à43Dà438à446à430
http:/​/​66.​102.​9.​104/​translate_​c
	1
	0%

	41.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:/​Documents%20​and%20Settin​gs/​Jen/​My%20Documen​ts/​macyns%20pro​ject/​Lose%20Your%​20Excuse%20-​%20Landing%2​0Page.​mht
	1
	0%

	42.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:\Documents​%20and%20Set​tings\ajay.​raghav\Deskt​op\Lose%20Yo​ur%20Excuse%​20-​%20Landing%2​0Page.​htm
	1
	0%

	43.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:\Documents​%20and%20Set​tings\kwakci​\Local%20Set​tings\Tempor​ary%20Intern​et%20Files\C​ontent.​Outlook\VPYG​JBX8\Lose%20​Your%20Excus​e%20-​%20Landing%2​0Page.​htm
	1
	0%

	44.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:/​Documents%20​and%20Settin​gs/​JBurroughs/​Local%20Sett​ings/​Temporary%20​Internet%20F​iles/​Content.​IE5/​9P0JA0IF/​Lose%20Your%​20Excuse%20-​%20Landing%2​0Page.​htm
	1
	0%

	45.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:/​Documents%20​and%20Settin​gs/​hugh.​carmichael/​Local%20Sett​ings/​Temporary%20​Internet%20F​iles/​Content.​Outlook/​5CN0BNSB/​Lose%20Your%​20Excuse%20-​%20Landing%2​0Page.​htm
	1
	0%

	46.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:/​Documents%20​and%20Settin​gs/​saundra.​collins/​Local%20Sett​ings/​Temporary%20​Internet%20F​iles/​Content.​Outlook/​I7STRATU/​Lose%20Your%​20Excuse%20-​%20Landing%2​0Page.​htm
	1
	0%

	47.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:/​Documents%20​and%20Settin​gs/​tonghyon.​so/​Local%20Sett​ings/​Temporary%20​Internet%20F​iles/​Content.​Outlook/​DZNHF50R/​Lose%20Your%​20Excuse%20-​%20Landing%2​0Page.​htm
	1
	0%

	48.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:/​Documents%20​and%20Settin​gs/​Jahyung.​Ku/​Local%20Sett​ings/​Temporary%20​Internet%20F​iles/​Content.​Outlook/​7BWNUKRO/​Lose%20Your%​20Excuse%20-​%20Landing%2​0Page.​htm
	1
	0%

	49.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​E:/​Energy/​Lose%20Your%​20Excuse%20-​%20Landing%2​0Page.​mht
	1
	0%

	50.
	Lose Your Excuse -​ Landing Page
http:/​/​-​/​C:/​Documents%20​and%20Settin​gs/​malik.​mayfield/​Local%20Sett​ings/​Temporary%20​Internet%20F​iles/​Content.​Outlook/​3VYYFMF3/​Lose%20Your%​20Excuse%20-​%20Landing%2​0Page.​htm
	1
	0%

	
	Subtotal for rows 1–50
	78,514
	99.87%

	
	Other
	104
	0.13%

	
	Total
	78,618
	100.00%

	Items 1–50 of 154


	Single-Page Visits - Help Card
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	Column Definitions
Pages
Any displayed page. You can specify for each profile the types of files that qualify as a page. These settings can be changed by the Webtrends administrator.

Visits
Number of visits where the specified page was the exit page. A visit is a series of actions that begins when a visitor views their first page from the server, and ends when the visitor leaves the site or remains idle beyond the idle-time limit. The default idle-time limit is thirty minutes. This time limit can be changed by the system administrator.

%
For each page (row), the percentage of all visits to the site that went to that particular page during the report time period.
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Report Descriptions


Briefly:
The proportion of all visits that are single page visits can be surprisingly high, although this phenomenon is experienced on most public websites. But the Single Page Visit statistic is easily skewed by certain site structures. The most common is an arrival page that automatically redirects the visitor to the "real" home page. Single-Page Visits will be underestimated in these cases, because visitors have requested two pages by the time they reach the home page. Any visitor who leaves immediately will be counted as a two-page visit. Their single-page experience will not appear in the Single-Page Visits report.

The Single Page Visits report can be made more accurate by filtering out the arrival page (losing, unfortunately, important referrer information). A better solution is to change the URL of the redirect page into the URL of the target page, using the URL Search and Replace function or Webtrends Scripting Language. Parameters can be different in the two log lines as long as the stem is the same. In the logs, the session will appear to be two consecutive hits to the target page, which Webtrends perceives as a Single-Page Visit to the target page.

Uses and Interpretation:
Before using Single Page Visits (SPVs) to evaluate a site's success, be clear about which Single-Page Visits are desirable or undesirable. For example, are some of your pages intended to be self-sufficient, such as a "What's New" page?

SPVs can be part of a set of overall site metrics called "Percent of all Visits that are Single-Page Visits." Ideally, undesirable SPVs should be low, and desirable SPVs should be high.

Pages in which undesirable SPVs more than expected should be evaluated for possible content or design flaws. Examples:

· There is no obvious way to go further into the site.
· The page doesn't convey what the site is about.
· The visitor is overwhelmed by complexity of the page.
· The page takes too long to load.
In a marketing context, high numbers of Single-Page Visits can indicate that visitors are coming to the site for the wrong reason. Do new visitors have accurate perceptions about what the site offers? Are your ads or search engine listings giving the correct impression?

Other relevant reports and analyses:
Separate SPV Statistics for New and Returning Visitors




Paths, Forward
Paths, Forward
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This report shows the most common page-by-page sequence followed by visitors after the specified start page. The paths may or may not include a visit's Exit Page.

	Paths, Forward (Linear View)
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	Paths, Forward (Linear View)
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	Paths, Forward (Linear View)
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	1.
	1. Lose Your Excuse -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​
2. Lose Your Excuse Parents
http:/​/​www.​loseyourexcu​se.​gov/​parents/​

	2,044
	38%
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	1. Lose Your Excuse -​ Landing Page
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http:/​/​www.​loseyourexcu​se.​gov/​parents/​

	612
	12%
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	1. Lose Your Excuse -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​
2. Lose Your Excuse Parents
http:/​/​www.​loseyourexcu​se.​gov/​parents/​
3. Energy Action Plan
http:/​/​www.​loseyourexcu​se.​gov/​docs/​10_​simple_​ways_​energy_​plan.​pdf

	528
	10%
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	1. Lose Your Excuse -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​
2. Lose Your Excuse Parents
http:/​/​www.​loseyourexcu​se.​gov/​parents/​
3. Lose Your Excuse -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​

	493
	9%

	5.
	1. Lose Your Excuse -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​
2. Lose Your Excuse Parents
http:/​/​www.​loseyourexcu​se.​gov/​parents/​
3. Energy Action Plan
http:/​/​www.​loseyourexcu​se.​gov/​docs/​10_​simple_​ways_​energy_​plan.​pdf
4. Lose Your Excuse Parents
http:/​/​www.​loseyourexcu​se.​gov/​parents/​

	298
	6%

	6.
	1. Lose Your Excuse -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​
2. Lose Your Excuse Parents -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​parents/​
3. Lose Your Excuse -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​

	140
	3%

	7.
	1. Lose Your Excuse -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​
2. Lose Your Excuse Parents -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​parents/​
3. Energy Action Plan
http:/​/​www.​loseyourexcu​se.​gov/​docs/​10_​simple_​ways_​energy_​plan.​pdf

	127
	2%

	8.
	1. Lose Your Excuse Parents
http:/​/​www.​loseyourexcu​se.​gov/​parents/​
2. Energy Action Plan
http:/​/​www.​loseyourexcu​se.​gov/​docs/​10_​simple_​ways_​energy_​plan.​pdf

	108
	2%

	9.
	1. Lose Your Excuse Parents
http:/​/​www.​loseyourexcu​se.​gov/​parents/​
2. Lose Your Excuse -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​

	83
	2%

	10.
	1. Lose Your Excuse -​ Landing Page
http:/​/​loseyourexcu​se.​gov/​
2. Lose Your Excuse -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​

	82
	2%

	11.
	1. Lose Your Excuse -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​
2. Lose Your Excuse Parents
http:/​/​www.​loseyourexcu​se.​gov/​parents/​
3. Lose Your Excuse -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​
4. Lose Your Excuse Parents
http:/​/​www.​loseyourexcu​se.​gov/​parents/​

	77
	1%

	12.
	1. Lose Your Excuse Parents
http:/​/​www.​loseyourexcu​se.​gov/​parents/​
2. Energy Action Plan
http:/​/​www.​loseyourexcu​se.​gov/​docs/​10_​simple_​ways_​energy_​plan.​pdf
3. Lose Your Excuse Parents
http:/​/​www.​loseyourexcu​se.​gov/​parents/​

	73
	1%

	13.
	1. Lose Your Excuse -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​
2. Lose Your Excuse Parents -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​parents/​
3. Energy Action Plan
http:/​/​www.​loseyourexcu​se.​gov/​docs/​10_​simple_​ways_​energy_​plan.​pdf
4. Lose Your Excuse Parents -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​parents/​

	60
	1%

	14.
	1. Lose Your Excuse -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​
2. Lose Your Excuse Parents
http:/​/​www.​loseyourexcu​se.​gov/​parents/​
3. Energy Action Plan
http:/​/​www.​loseyourexcu​se.​gov/​docs/​10_​simple_​ways_​energy_​plan.​pdf
4. Lose Your Excuse Parents
http:/​/​www.​loseyourexcu​se.​gov/​parents/​
5. Lose Your Excuse -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​

	57
	1%

	15.
	1. Lose Your Excuse -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​
2. Lose Your Excuse Parents
http:/​/​www.​loseyourexcu​se.​gov/​parents/​
3. Energy Action Plan
http:/​/​www.​loseyourexcu​se.​gov/​docs/​10_​simple_​ways_​energy_​plan.​pdf
4. Lose Your Excuse -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​

	47
	1%

	16.
	1. Lose Your Excuse Parents -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​parents/​
2. Energy Action Plan
http:/​/​www.​loseyourexcu​se.​gov/​docs/​10_​simple_​ways_​energy_​plan.​pdf

	34
	1%

	17.
	1. Lose Your Excuse -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​
2. Lose Your Excuse -​ Landing Page
http:/​/​loseyourexcu​se.​gov/​

	33
	1%

	18.
	1. Lose Your Excuse -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​
2. Lose Your Excuse -​ Landing Page
http:/​/​loseyourexcu​se.​gov/​
3. Lose Your Excuse -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​

	30
	1%

	19.
	1. Lose Your Excuse -​ Landing Page
http:/​/​loseyourexcu​se.​gov/​
2. Lose Your Excuse Parents
http:/​/​www.​loseyourexcu​se.​gov/​parents/​

	28
	1%

	20.
	1. Lose Your Excuse -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​
2. Lose Your Excuse Parents -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​parents/​
3. Lose Your Excuse -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​
4. Lose Your Excuse Parents -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​parents/​

	25
	0%

	21.
	1. Lose Your Excuse -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​
2. Lose Your Excuse Parents
http:/​/​www.​loseyourexcu​se.​gov/​parents/​
3. Lose Your Excuse -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​
4. Lose Your Excuse Parents
http:/​/​www.​loseyourexcu​se.​gov/​parents/​
5. Lose Your Excuse -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​

	23
	0%

	22.
	1. Lose Your Excuse Parents -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​parents/​
2. Lose Your Excuse -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​

	23
	0%

	23.
	1. Lose Your Excuse Parents
http:/​/​www.​loseyourexcu​se.​gov/​parents/​
2. Lose Your Excuse -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​
3. Lose Your Excuse Parents
http:/​/​www.​loseyourexcu​se.​gov/​parents/​

	18
	0%

	24.
	1. Lose Your Excuse Parents -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​parents/​
2. Energy Action Plan
http:/​/​www.​loseyourexcu​se.​gov/​docs/​10_​simple_​ways_​energy_​plan.​pdf
3. Lose Your Excuse Parents -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​parents/​

	16
	0%

	25.
	1. Lose Your Excuse -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​
2. Lose Your Excuse Parents -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​parents/​
3. Energy Action Plan
http:/​/​www.​loseyourexcu​se.​gov/​docs/​10_​simple_​ways_​energy_​plan.​pdf
4. Lose Your Excuse Parents -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​parents/​
5. Lose Your Excuse -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​

	16
	0%
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	1. Lose Your Excuse Parents -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​parents/​
2. Lose Your Excuse -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​
3. Lose Your Excuse Parents -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​parents/​

	13
	0%

	27.
	1. Lose Your Excuse -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​
2. Lose Your Excuse Parents
http:/​/​www.​loseyourexcu​se.​gov/​parents/​
3. Energy Action Plan
http:/​/​www.​loseyourexcu​se.​gov/​/​docs/​10_​simple_​ways_​energy_​plan.​pdf

	12
	0%
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	1. Lose Your Excuse -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​
2. Lose Your Excuse Parents -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​parents/​
3. Energy Action Plan
http:/​/​www.​loseyourexcu​se.​gov/​docs/​10_​simple_​ways_​energy_​plan.​pdf
4. Lose Your Excuse -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​

	11
	0%
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	1. Lose Your Excuse -​ Landing Page
http:/​/​loseyourexcu​se.​gov/​
2. Lose Your Excuse Parents
http:/​/​www.​loseyourexcu​se.​gov/​parents/​
3. Energy Action Plan
http:/​/​www.​loseyourexcu​se.​gov/​docs/​10_​simple_​ways_​energy_​plan.​pdf

	11
	0%
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	1. Lose Your Excuse -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​
2. Lose Your Excuse Parents
http:/​/​www.​loseyourexcu​se.​gov/​parents/​
3. Energy Action Plan
http:/​/​www.​loseyourexcu​se.​gov/​docs/​10_​simple_​ways_​energy_​plan.​pdf
4. Lose Your Excuse Parents
http:/​/​www.​loseyourexcu​se.​gov/​parents/​
5. Lose Your Excuse -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​
6. Lose Your Excuse Parents
http:/​/​www.​loseyourexcu​se.​gov/​parents/​

	10
	0%
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	1. Lose Your Excuse -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​
2. Lose Your Excuse Parents
http:/​/​www.​loseyourexcu​se.​gov/​parents/​
3. Lose Your Excuse -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​
4. Lose Your Excuse Parents
http:/​/​www.​loseyourexcu​se.​gov/​parents/​
5. Energy Action Plan
http:/​/​www.​loseyourexcu​se.​gov/​docs/​10_​simple_​ways_​energy_​plan.​pdf

	9
	0%
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	1. Lose Your Excuse -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​
2. Lose Your Excuse Parents -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​parents/​
3. Lose Your Excuse -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​
4. Lose Your Excuse Parents -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​parents/​
5. Lose Your Excuse -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​

	9
	0%
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http:/​/​loseyourexcu​se.​gov/​
2. Lose Your Excuse -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​
3. Lose Your Excuse -​ Landing Page
http:/​/​loseyourexcu​se.​gov/​

	9
	0%
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http:/​/​www.​loseyourexcu​se.​gov/​parents/​
2. Lose Your Excuse -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​
3. Lose Your Excuse Parents
http:/​/​www.​loseyourexcu​se.​gov/​parents/​
4. Lose Your Excuse -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​

	8
	0%
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http:/​/​www.​loseyourexcu​se.​gov/​
2. Lose Your Excuse Parents
http:/​/​www.​loseyourexcu​se.​gov/​parents/​
3. Energy Action Plan
http:/​/​www.​loseyourexcu​se.​gov/​/​docs/​10_​simple_​ways_​energy_​plan.​pdf
4. Lose Your Excuse Parents
http:/​/​www.​loseyourexcu​se.​gov/​parents/​

	8
	0%
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4. Lose Your Excuse Parents
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5. Energy Action Plan
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4. Lose Your Excuse Parents
http:/​/​www.​loseyourexcu​se.​gov/​parents/​
5. Energy Action Plan
http:/​/​www.​loseyourexcu​se.​gov/​docs/​10_​simple_​ways_​energy_​plan.​pdf
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5. Energy Action Plan
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4. Lose Your Excuse -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​
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3. Lose Your Excuse Parents
http:/​/​www.​loseyourexcu​se.​gov/​parents/​
4. Lose Your Excuse -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​
5. Lose Your Excuse Parents
http:/​/​www.​loseyourexcu​se.​gov/​parents/​

	5
	0%

	42.
	1. Lose Your Excuse -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​
2. Lose Your Excuse Parents
http:/​/​www.​loseyourexcu​se.​gov/​parents/​
3. Lose Your Excuse -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​
4. Lose Your Excuse Parents
http:/​/​www.​loseyourexcu​se.​gov/​parents/​
5. Energy Action Plan
http:/​/​www.​loseyourexcu​se.​gov/​docs/​10_​simple_​ways_​energy_​plan.​pdf
6. Lose Your Excuse Parents
http:/​/​www.​loseyourexcu​se.​gov/​parents/​

	5
	0%

	43.
	1. Lose Your Excuse -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​
2. Lose Your Excuse -​ Landing Page
http:/​/​loseyourexcu​se.​gov/​
3. Lose Your Excuse -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​
4. Lose Your Excuse -​ Landing Page
http:/​/​loseyourexcu​se.​gov/​
5. Lose Your Excuse -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​
6. Lose Your Excuse -​ Landing Page
http:/​/​loseyourexcu​se.​gov/​
7. Lose Your Excuse -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​

	4
	0%

	44.
	1. Lose Your Excuse -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​
2. Lose Your Excuse Parents -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​parents/​
3. Energy Action Plan
http:/​/​www.​loseyourexcu​se.​gov/​docs/​10_​simple_​ways_​energy_​plan.​pdf
4. Lose Your Excuse Parents -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​parents/​
5. Lose Your Excuse -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​
6. Lose Your Excuse Parents -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​parents/​

	4
	0%

	45.
	1. Lose Your Excuse -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​
2. Download Energy Action Plan
http:/​/​www.​loseyourexcu​se.​gov/​docs/​10_​simple_​ways_​energy_​plan.​pdf

	4
	0%

	46.
	1. Lose Your Excuse Parents -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​parents/​
2. Energy Action Plan
http:/​/​www.​loseyourexcu​se.​gov/​/​docs/​10_​simple_​ways_​energy_​plan.​pdf

	4
	0%

	47.
	1. Lose Your Excuse -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​
2. Lose Your Excuse Parents
http:/​/​www.​loseyourexcu​se.​gov/​parents/​
3. Lose Your Excuse -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​
4. Lose Your Excuse Parents
http:/​/​www.​loseyourexcu​se.​gov/​parents/​
5. Lose Your Excuse -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​
6. Lose Your Excuse Parents
http:/​/​www.​loseyourexcu​se.​gov/​parents/​

	4
	0%

	48.
	1. Lose Your Excuse -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​
2. Lose Your Excuse Parents -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​parents/​
3. Energy Action Plan
http:/​/​www.​loseyourexcu​se.​gov/​/​docs/​10_​simple_​ways_​energy_​plan.​pdf

	4
	0%

	49.
	1. Lose Your Excuse -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​
2. Lose Your Excuse -​ Landing Page
http:/​/​loseyourexcu​se.​gov/​
3. Lose Your Excuse -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​
4. Lose Your Excuse -​ Landing Page
http:/​/​loseyourexcu​se.​gov/​

	4
	0%

	50.
	1. Lose Your Excuse -​ Landing Page
http:/​/​loseyourexcu​se.​gov/​
2. Lose Your Excuse Parents
http:/​/​www.​loseyourexcu​se.​gov/​parents/​
3. Lose Your Excuse -​ Landing Page
http:/​/​www.​loseyourexcu​se.​gov/​

	4
	0%

	51.
	All Others
	63
	1%

	
	Total
	5,311
	100.00%

	Items 1–50 of 93


	Paths, Forward - Help Card
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	Column Definitions
Paths, Forward
This represents the specified start page with the various paths your visitors took from it. Pages listed are limited to the paths configured for analysis in this profile.

Visits
Number of visits where the specified path was followed.

% of All Visits
Percentage of times that the specified path through your site was taken compared to all other listed paths through your site.



	
	—
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Report Descriptions


Briefly:
This report displays the critical first few clicks on your site, during which your new visitors are getting their first impression and your returning visitors are probably heading to a destination.

The length of paths displayed in the path analysis is limited to a number of steps specified in the report setup. This means that paths in this table are likely to be longer in actuality than the number of steps displayed.

Note that if a visitor views a page twice during a visit, a path report containing this page will show one visit for each instance. This applies to all Path Analysis reports, but not to Paths of Entry reports (Paths of Entry and Content Paths from Entry).

Uses and Interpretation:
Use this report to look for weaknesses and to understand visitor content and navigation preferences:

· Compare the most common paths in this report to those you expected when planning your site. Are they the same? If not, perhaps visitors are confused by your navigation ... or perhaps you predicted their paths incorrectly.
· Ask if your visitors are leaving the site earlier than you would like. Pay special attention to the short paths. Are too many visitors leaving the site before they know what your site is about? Does knowing the exit pages help you understand why?
· Notice which content topics are being visiting right away. Forward paths help you understand what content is most important to visitors in the sense of where they go first. If just a few of your content topics seem to be the first destination of most visitors, perhaps those topics should be made more prominent in the home page navigation.
· Notice whether visitors drill down deeply right away, or instead look at a number of same-level pages before going deeper. If they're drilling down several levels, perhaps you should reduce the number of clicks needed to get to the depth they seem to want. Should you bring some pages up higher in the navigation tree? If they're looking at a variety of top-level pages before going deeper, check whether they are using the home page as a hub - often returning to it between jumps to second-level pages. Is this "pogo-sticking" navigation being forced on them? If your second-level pages can't be reached directly from each other, consider reducing the number of clicks by adding "sideways" links.



Referring Site
Referring Site

" \f C \l "1" 

This report identifies web sites that refer visitors to your site. The top referrers are your site's primary acquisition channels, and may include a partner sites, search engines, portals or marketing programs.

	Referring Site
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	Referring Site

	
	Site
	Visits
	% Visits

	1.
	Direct Traffic
	27,259
	32%

	2.
	http:/​/​www.​google.​com
	12,842
	15%

	3.
	http:/​/​www.​google.​co.​in
	12,497
	15%

	4.
	http:/​/​www.​google.​co.​uk
	5,327
	6%

	5.
	http:/​/​www.​google.​ca
	3,733
	4%

	6.
	http:/​/​www.​google.​com.​au
	2,451
	3%

	7.
	http:/​/​www.​google.​co.​za
	2,335
	3%

	8.
	http:/​/​www.​eere.​energy.​gov
	1,849
	2%

	9.
	http:/​/​c5.​zedo.​com
	1,187
	1%

	10.
	http:/​/​www.​adcouncil.​org
	847
	1%

	11.
	http:/​/​www.​google.​com.​pk
	529
	1%

	12.
	http:/​/​www.​google.​ie
	524
	1%

	13.
	http:/​/​www.​google.​com.​sg
	519
	1%

	14.
	http:/​/​digitalthrea​d.​com
	465
	1%

	15.
	http:/​/​www.​digitalthrea​d.​com
	422
	1%

	16.
	http:/​/​www.​ideanote.​co.​kr
	395
	0%

	17.
	http:/​/​search.​yahoo.​com
	381
	0%

	18.
	http:/​/​view.​atdmt.​com
	304
	0%

	19.
	http:/​/​search.​live.​com
	303
	0%

	20.
	http:/​/​www.​technobahn.​com
	298
	0%

	21.
	http:/​/​a.​photobucket.​com
	276
	0%

	22.
	http:/​/​homepage.​mac.​com
	266
	0%

	23.
	http:/​/​www.​google.​ae
	257
	0%

	24.
	http:/​/​www.​adverblog.​com
	211
	0%

	25.
	http:/​/​www.​loseyourexcu​se.​gov
	194
	0%

	26.
	http:/​/​www.​energy.​gov
	179
	0%

	27.
	http:/​/​www.​google.​co.​nz
	170
	0%

	28.
	http:/​/​img.​mediaplex.​com
	168
	0%

	29.
	http:/​/​www.​mrsoshouse.​com
	162
	0%

	30.
	http:/​/​www.​studentlink.​org
	162
	0%

	31.
	http:/​/​www.​google.​com.​ph
	153
	0%

	32.
	http:/​/​www.​bing.​com
	152
	0%

	33.
	http:/​/​d3.​zedo.​com
	146
	0%

	34.
	http:/​/​teacherweb.​com
	142
	0%

	35.
	http:/​/​www.​iqinteractiv​e.​com
	139
	0%

	36.
	http:/​/​www.​dom.​com
	137
	0%

	37.
	http:/​/​www.​google.​com.​my
	133
	0%

	38.
	http:/​/​apps1.​eere.​energy.​gov
	129
	0%

	39.
	http:/​/​mydragonnet.​hkis.​edu.​hk
	126
	0%

	40.
	http:/​/​search.​msn.​com
	113
	0%

	41.
	http:/​/​irie.​be
	108
	0%

	42.
	http:/​/​www.​geeksugar.​com
	106
	0%

	43.
	http:/​/​www.​stoptakingso​ma.​com
	104
	0%

	44.
	http:/​/​www.​twelve4.​com
	98
	0%

	45.
	http:/​/​angel.​tdalearn.​org
	91
	0%

	46.
	http:/​/​adserver.​adtechus.​com
	88
	0%

	47.
	http:/​/​ad.​doubleclick.​net
	84
	0%

	48.
	http:/​/​www.​google.​com.​hk
	83
	0%

	49.
	http:/​/​gooddesignwe​b.​com
	82
	0%

	50.
	http:/​/​www.​cartoonnetwo​rk.​com
	81
	0%

	
	Subtotal for rows 1–50
	78,807
	93.46%

	
	Other
	5,511
	6.54%

	
	Total
	84,318
	100.00%

	Items 1–50 of 914


	Referring Site - Help Card
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	Column Definitions
Referring Sites
A web site that refers a visitor to your site by linking to it.

Site
The specific referring site being analyzed.

Visits
Number of times the specified site referred visitors to your site.

%
Percentage of referrals that came from the specified site.

Direct Traffic
Represents traffic to the web site with no referrer as one of the following: 1) the visitor typed the domain name directly into their browser, 2) the visitor bookmarked the site, 3) the visitor clicked on an email, shortcut, or other direct link, 4) Firewalls and/or proxies stripped out the referrer and replaced it with a dash "-".

Note: If "Direct Traffic" is 100% of all your traffic, then you are probably not logging the "referrer" field in your log files. Please see your manual or the Webtrends Knowledgebase to enable extended logging on your web servers.

Hidden-Referrer
A value indicating that Internet security software such as Zone Alarm Pro, Symantec's Norton Internet Security, or a proxy server modified a web request to mask the referring URL.
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Report Descriptions


You can use this page to determine which sites are referring the most visitors to your site. This can help when considering the most effective ways and places to attract visitors.




Referring Domain
Referring Domain
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This report identifies domains that refer visitors to your web site. The top referring domains are your site's primary acquisition channels and may include partner sites, search engines, portals or marketing programs.

	Referring Domain
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	Referring Domain

	
	Domain
	Visits
	% Visits

	1.
	Direct Traffic
	27,259
	32%

	2.
	google.com
	12,917
	15%

	3.
	google.co.in
	12,497
	15%

	4.
	google.co.uk
	5,328
	6%

	5.
	google.ca
	3,733
	4%

	6.
	google.com.au
	2,452
	3%

	7.
	google.co.za
	2,335
	3%

	8.
	energy.gov
	2,193
	3%

	9.
	zedo.com
	1,335
	2%

	10.
	adcouncil.org
	919
	1%

	11.
	digitalthread.com
	888
	1%

	12.
	yahoo.com
	608
	1%

	13.
	google.com.pk
	529
	1%

	14.
	google.ie
	524
	1%

	15.
	google.com.sg
	519
	1%

	16.
	live.com
	405
	0%

	17.
	ideanote.co.kr
	395
	0%

	18.
	atdmt.com
	304
	0%

	19.
	technobahn.com
	298
	0%

	20.
	photobucket.com
	276
	0%

	21.
	mac.com
	269
	0%

	22.
	google.ae
	257
	0%

	23.
	adverblog.com
	220
	0%

	24.
	loseyourexcuse.gov
	212
	0%

	25.
	iqinteractive.com
	183
	0%

	26.
	mrsoshouse.com
	172
	0%

	27.
	mediaplex.com
	172
	0%

	28.
	google.co.nz
	170
	0%

	29.
	studentlink.org
	162
	0%

	30.
	hkis.edu.hk
	161
	0%

	31.
	teacherweb.com
	159
	0%

	32.
	google.com.ph
	153
	0%

	33.
	bing.com
	152
	0%

	34.
	dom.com
	151
	0%

	35.
	google.com.my
	133
	0%

	36.
	msn.com
	115
	0%

	37.
	doubleclick.net
	110
	0%

	38.
	geeksugar.com
	109
	0%

	39.
	irie.be
	108
	0%

	40.
	stoptakingsoma.com
	104
	0%

	41.
	twelve4.com
	98
	0%

	42.
	tdalearn.org
	91
	0%

	43.
	adtechus.com
	89
	0%

	44.
	facebook.com
	84
	0%

	45.
	google.com.hk
	83
	0%

	46.
	spyline.de
	83
	0%

	47.
	mycom.co.jp
	82
	0%

	48.
	gooddesignweb.com
	82
	0%

	49.
	cartoonnetwork.com
	81
	0%

	50.
	aol.com
	78
	0%

	
	Subtotal for rows 1–50
	79,837
	94.69%

	
	Other
	4,481
	5.31%

	
	Total
	84,318
	100.00%

	Items 1–50 of 675


	Referring Domain - Help Card
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	Column Definitions
Referring Domain
A web site that refers a visitor to your site by linking to it.

Domain
Top-level domains to which belong the web sites which refer visitors to your site by linking to it.

Visits
Number of times the specified domain referred visitors to your site.

%
Percentage of referrals that came from the specified domain.

Direct Traffic
Represents traffic to the web site with no referrer as one of the following: 1) the visitor typed the domain name directly into their browser, 2) the visitor bookmarked the site, 3) the visitor clicked on an email, shortcut, or other direct link, 4) Firewalls and/or proxies stripped out the referrer and replaced it with a dash "-".

Note: If "Direct Traffic" is 100% of all your traffic, then you are probably not logging the "referrer" field in your log files. Please see your manual or the Webtrends Knowledgebase to enable extended logging on your web servers.

Hidden-Referrer
A value indicating that Internet security software such as Zone Alarm Pro, Symantec's Norton Internet Security, or a proxy server modified a web request to mask the referring URL.

Unknown
Represents traffic for which a referrer was logged, but the referring domain was blocked or otherwise could not be resolved to a valid domain.
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Report Descriptions


You can use this page to determine which domains are referring the most visitors to your site. This can help when considering the most effective ways and places to attract visitors.




Referring Page
Referring Page
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This report shows the pages from which visitors accessed your site. You can use this report together with the Referring Domains report to identify which pages on your top domains are sending the most traffic to your site.

	Referring Page
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	Referring Page

	
	Page
	Visits
	% Visits

	1.
	Direct Traffic
	27,259
	32%

	2.
	http:/​/​www.​google.​com/​search
	12,345
	15%

	3.
	http:/​/​www.​google.​co.​in/​search
	12,281
	15%

	4.
	http:/​/​www.​google.​co.​uk/​search
	5,302
	6%

	5.
	http:/​/​www.​google.​ca/​search
	3,702
	4%

	6.
	http:/​/​www.​google.​com.​au/​search
	2,417
	3%

	7.
	http:/​/​www.​google.​co.​za/​search
	2,310
	3%

	8.
	http:/​/​www.​eere.​energy.​gov/​
	1,835
	2%

	9.
	http:/​/​c5.​zedo.​com/​jsc/​c5/​ff2.​html
	1,187
	1%

	10.
	http:/​/​www.​adcouncil.​org/​default.​aspx
	777
	1%

	11.
	http:/​/​www.​google.​com.​pk/​search
	524
	1%

	12.
	http:/​/​www.​google.​ie/​search
	516
	1%

	13.
	http:/​/​www.​google.​com.​sg/​search
	514
	1%

	14.
	http:/​/​www.​google.​com/​url
	308
	0%

	15.
	http:/​/​search.​live.​com/​results.​aspx
	303
	0%

	16.
	http:/​/​search.​yahoo.​com/​search
	293
	0%

	17.
	http:/​/​www.​google.​ae/​search
	255
	0%

	18.
	http:/​/​digitalthrea​d.​com/​webdesign/​green_​design/​lose_​your_​excus.​php
	247
	0%

	19.
	http:/​/​www.​google.​co.​in/​url
	213
	0%

	20.
	http:/​/​www.​digitalthrea​d.​com/​webdesign/​green_​design/​lose_​your_​excus.​php
	209
	0%

	21.
	http:/​/​www.​ideanote.​co.​kr/​
	203
	0%

	22.
	http:/​/​www.​ideanote.​co.​kr/​index.​html
	192
	0%

	23.
	http:/​/​homepage.​mac.​com/​cohora/​ext/​april.​html
	167
	0%

	24.
	http:/​/​www.​google.​co.​nz/​search
	167
	0%

	25.
	http:/​/​www.​bing.​com/​search
	152
	0%

	26.
	http:/​/​www.​mrsoshouse.​com/​ext/​may.​html
	148
	0%

	27.
	http:/​/​d3.​zedo.​com/​jsc/​d3/​ff2.​html
	146
	0%

	28.
	http:/​/​www.​google.​com.​ph/​search
	146
	0%

	29.
	http:/​/​www.​studentlink.​org/​monfea/​monthlyfeatu​re.​html
	138
	0%

	30.
	http:/​/​www.​technobahn.​com/​
	132
	0%

	31.
	http:/​/​www.​iqinteractiv​e.​com/​
	131
	0%

	32.
	http:/​/​www.​google.​com.​my/​search
	128
	0%

	33.
	http:/​/​mydragonnet.​hkis.​edu.​hk/​process.​php
	119
	0%

	34.
	http:/​/​search.​msn.​com/​results.​aspx
	111
	0%

	35.
	http:/​/​www.​digitalthrea​d.​com/​
	109
	0%

	36.
	http:/​/​www.​energy.​gov/​forconsumers​.​htm
	108
	0%

	37.
	http:/​/​www.​stoptakingso​ma.​com/​2009/​01/​kids-​you-​can-​save-​world-​by-​unplugging.​html
	104
	0%

	38.
	http:/​/​teacherweb.​com/​ON/​StTheresa(Lo​ndon)/​Kirk/​links1.​stm
	102
	0%

	39.
	http:/​/​www.​twelve4.​com/​best-​full-​flash-​animated-​sites.​html
	98
	0%

	40.
	http:/​/​digitalthrea​d.​com/​
	94
	0%

	41.
	http:/​/​www.​dom.​com/​customer/​efficiency/​energystar_​kid.​jsp
	92
	0%

	42.
	http:/​/​angel.​tdalearn.​org/​section/​content/​default.​asp
	91
	0%

	43.
	http:/​/​www.​adverblog.​com/​
	91
	0%

	44.
	http:/​/​www.​geeksugar.​com/​2788255
	86
	0%

	45.
	http:/​/​img.​mediaplex.​com/​cgi-​bin/​html/​0/​11028/​65530/​adc_​ee_​game_​300x250.​html
	86
	0%

	46.
	http:/​/​www.​loseyourexcu​se.​gov/​index.​html
	83
	0%

	47.
	http:/​/​homepage.​mac.​com/​cohora/​ext/​april2.​html
	82
	0%

	48.
	http:/​/​apps1.​eere.​energy.​gov/​news/​excuse_​campaign.​cfm
	81
	0%

	49.
	http:/​/​www.​google.​com.​hk/​search
	81
	0%

	50.
	http:/​/​www.​cartoonnetwo​rk.​com/​redirects/​third/​index_​exclude.​html
	80
	0%

	
	Subtotal for rows 1–50
	76,345
	90.54%

	
	Other
	7,973
	9.46%

	
	Total
	84,318
	100.00%

	Items 1–50 of 1,000


	Referring Page - Help Card
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	Column Definitions
Pages
Any displayed page. You can specify for each profile the types of files that qualify as a page. These settings can be changed by the Webtrends administrator.

Visits
Number of visitors referred from the specified URL.

%
Percentage of referred visitors who came from the specified site.

Direct Traffic
Represents traffic to the web site with no referrer as one of the following: 1) the visitor typed the domain name directly into their browser, 2) the visitor bookmarked the site, 3) the visitor clicked on an email, shortcut, or other direct link, 4) Firewalls and/or proxies stripped out the referrer and replaced it with a dash "-".

Note: If "Direct Traffic" is 100% of all your traffic, then you are probably not logging the "referrer" field in your log files. Please see your manual or the Webtrends Knowledgebase to enable extended logging on your web servers.

Hidden-Referrer
A value indicating that Internet security software such as Zone Alarm Pro, Symantec's Norton Internet Security, or a proxy server modified a web request to mask the referring URL.
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Report Descriptions


You can use this information to determine the sites that provide the most referrals to your site. This can help when considering the most effective ways to attract visitors.




Search Phrases
Search Phrases
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This report shows the most popular search engine and search phrase combinations that drive visitors to your site. Use this report to determine the best-performing keywords across all search engines.

	Search Phrases
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	Search Phrases

	
	Phrases

  Engines
	Referrals
	% Referrals

	1.
	lose your excuse
	1,572
	3.64%

	
	Google
	932
	2.16%

	
	Google UK
	139
	0.32%

	
	Google Canada
	132
	0.31%

	
	Yahoo
	93
	0.22%

	
	Google Australia
	92
	0.21%

	2.
	saving energy
	1,437
	3.33%

	
	Google
	527
	1.22%

	
	Google UK
	439
	1.02%

	
	Google Australia
	169
	0.39%

	
	Google Canada
	143
	0.33%

	
	Google India
	59
	0.14%

	3.
	how to save energy
	925
	2.14%

	
	Google
	257
	0.59%

	
	Google UK
	200
	0.46%

	
	Google Canada
	191
	0.44%

	
	Google Australia
	107
	0.25%

	
	Google India
	95
	0.22%

	4.
	energy conservation
	830
	1.92%

	
	Google India
	572
	1.32%

	
	Google
	150
	0.35%

	
	Google Canada
	52
	0.12%

	
	Google UK
	14
	0.03%

	
	Google Australia
	11
	0.03%

	5.
	loseyourexcuse.gov
	776
	1.80%

	
	Google
	558
	1.29%

	
	Yahoo
	78
	0.18%

	
	Google Canada
	42
	0.10%

	
	Google India
	24
	0.06%

	
	Google UK
	20
	0.05%

	6.
	save energy
	762
	1.76%

	
	Google India
	364
	0.84%

	
	Google
	195
	0.45%

	
	Google UK
	87
	0.20%

	
	Google Canada
	36
	0.08%

	
	Google Australia
	25
	0.06%

	7.
	save electricity
	659
	1.52%

	
	Google India
	443
	1.03%

	
	Google
	87
	0.20%

	
	Google South Africa
	74
	0.17%

	
	Google Canada
	19
	0.04%

	
	Google UK
	13
	0.03%

	8.
	ways to save energy
	490
	1.13%

	
	Google
	264
	0.61%

	
	Google Canada
	93
	0.22%

	
	Google UK
	55
	0.13%

	
	Google Australia
	45
	0.10%

	
	Google India
	13
	0.03%

	9.
	how to save electricity
	470
	1.09%

	
	Google India
	170
	0.39%

	
	Google South Africa
	154
	0.36%

	
	Google
	65
	0.15%

	
	Google UK
	23
	0.05%

	
	Google Canada
	22
	0.05%

	10.
	kids saving energy
	466
	1.08%

	
	Google
	253
	0.59%

	
	Google Canada
	106
	0.25%

	
	Google UK
	79
	0.18%

	
	Google Australia
	12
	0.03%

	
	Google South Africa
	6
	0.01%

	11.
	loose your excuse
	412
	0.95%

	
	Google
	257
	0.59%

	
	Google UK
	51
	0.12%

	
	search.live.com
	42
	0.10%

	
	Google Canada
	19
	0.04%

	
	Bing
	8
	0.02%

	12.
	saving electricity
	404
	0.93%

	
	Google South Africa
	124
	0.29%

	
	Google
	88
	0.20%

	
	Google India
	64
	0.15%

	
	Google UK
	49
	0.11%

	
	Google Australia
	31
	0.07%

	13.
	energy saving tips
	336
	0.78%

	
	Google
	79
	0.18%

	
	Google Australia
	65
	0.15%

	
	Google South Africa
	54
	0.12%

	
	Google India
	44
	0.10%

	
	Google UK
	43
	0.10%

	14.
	solar energy
	331
	0.77%

	
	Google India
	222
	0.51%

	
	Google
	79
	0.18%

	
	Google Pakistan
	14
	0.03%

	
	Google New Zealand
	6
	0.01%

	
	Google Canada
	5
	0.01%

	15.
	energy saving
	313
	0.72%

	
	Google
	100
	0.23%

	
	Google India
	84
	0.19%

	
	Google Australia
	48
	0.11%

	
	Google South Africa
	41
	0.09%

	
	Google Canada
	16
	0.04%

	16.
	solar energy for kids
	287
	0.66%

	
	Google India
	133
	0.31%

	
	Google
	53
	0.12%

	
	Google Canada
	33
	0.08%

	
	Google Australia
	20
	0.05%

	
	Google South Africa
	16
	0.04%

	17.
	loseyourexcuse
	277
	0.64%

	
	Google
	204
	0.47%

	
	Yahoo
	33
	0.08%

	
	Google Canada
	12
	0.03%

	
	Google UK
	9
	0.02%

	
	MSN
	5
	0.01%

	18.
	conservation of energy
	232
	0.54%

	
	Google India
	188
	0.44%

	
	Google
	30
	0.07%

	
	Google South Africa
	4
	0.01%

	
	Google Canada
	4
	0.01%

	
	Google Oman
	3
	0.01%

	19.
	what`s your excuse
	222
	0.51%

	
	Google
	186
	0.43%

	
	Yahoo
	18
	0.04%

	
	Google Canada
	7
	0.02%

	
	Google UK
	4
	0.01%

	
	Google Australia
	3
	0.01%

	20.
	www.loseyourexcuse.gov
	171
	0.40%

	
	Google
	131
	0.30%

	
	Google UK
	11
	0.03%

	
	MSN
	6
	0.01%

	
	Yahoo
	5
	0.01%

	
	Google Canada
	5
	0.01%

	21.
	conserving energy
	169
	0.39%

	
	Google Canada
	71
	0.16%

	
	Google
	65
	0.15%

	
	Google UK
	14
	0.03%

	
	Google India
	7
	0.02%

	
	Google Australia
	7
	0.02%

	22.
	lose the excuse
	156
	0.36%

	
	Google
	135
	0.31%

	
	Yahoo
	14
	0.03%

	
	search.live.com
	3
	0.01%

	
	Google Canada
	3
	0.01%

	
	MSN
	1
	0.00%

	23.
	energy conservation for kids
	128
	0.30%

	
	Google
	87
	0.20%

	
	Google Canada
	28
	0.06%

	
	Google India
	5
	0.01%

	
	Google South Africa
	3
	0.01%

	
	Google Australia
	2
	0.00%

	24.
	saving energy at home
	127
	0.29%

	
	Google
	66
	0.15%

	
	Google UK
	40
	0.09%

	
	Google Australia
	9
	0.02%

	
	Google India
	4
	0.01%

	
	Google Canada
	3
	0.01%

	25.
	ways to save electricity
	126
	0.29%

	
	Google South Africa
	61
	0.14%

	
	Google India
	20
	0.05%

	
	Google Australia
	13
	0.03%

	
	Google
	13
	0.03%

	
	Google Canada
	11
	0.03%

	26.
	ways to conserve energy
	125
	0.29%

	
	Google
	60
	0.14%

	
	Google Canada
	57
	0.13%

	
	Google India
	7
	0.02%

	
	Google Singapore
	1
	0.00%

	27.
	loseyourexcuse.com
	124
	0.29%

	
	Google
	84
	0.19%

	
	Google Canada
	10
	0.02%

	
	search.live.com
	7
	0.02%

	
	Google UK
	6
	0.01%

	
	Yahoo
	6
	0.01%

	28.
	energy conservation tips
	113
	0.26%

	
	Google India
	69
	0.16%

	
	Google
	26
	0.06%

	
	Google Canada
	13
	0.03%

	
	Google UAE
	2
	0.00%

	
	Google Singapore
	1
	0.00%

	29.
	how to conserve energy
	108
	0.25%

	
	Google Canada
	46
	0.11%

	
	Google
	45
	0.10%

	
	Google India
	8
	0.02%

	
	Google Australia
	5
	0.01%

	
	Google Philippines
	2
	0.00%

	30.
	saving energy for kids
	106
	0.25%

	
	Google
	48
	0.11%

	
	Google UK
	28
	0.06%

	
	Google Australia
	14
	0.03%

	
	Google Canada
	7
	0.02%

	
	Google Ireland
	5
	0.01%

	31.
	save energy save money
	104
	0.24%

	
	Google India
	83
	0.19%

	
	Google
	18
	0.04%

	
	Google Pakistan
	1
	0.00%

	
	Google Australia
	1
	0.00%

	
	Google Thailand
	1
	0.00%

	32.
	saving energy facts
	92
	0.21%

	
	Google
	48
	0.11%

	
	Google UK
	33
	0.08%

	
	Google Canada
	5
	0.01%

	
	Google Australia
	4
	0.01%

	
	Google Ireland
	2
	0.00%

	33.
	kids save energy
	88
	0.20%

	
	Google
	43
	0.10%

	
	Google Canada
	30
	0.07%

	
	Google UK
	12
	0.03%

	
	Google Australia
	2
	0.00%

	
	Google India
	1
	0.00%

	34.
	whats your excuse
	88
	0.20%

	
	Google
	53
	0.12%

	
	Google Canada
	10
	0.02%

	
	search.live.com
	8
	0.02%

	
	Bing
	5
	0.01%

	
	MSN
	4
	0.01%

	35.
	lose your excuse.gov
	80
	0.19%

	
	Google
	46
	0.11%

	
	Yahoo
	20
	0.05%

	
	search.live.com
	9
	0.02%

	
	Bing
	3
	0.01%

	
	MSN
	2
	0.00%

	36.
	save oil
	77
	0.18%

	
	Google India
	67
	0.16%

	
	Google
	10
	0.02%

	37.
	energy saving tips for kids
	77
	0.18%

	
	Google
	41
	0.09%

	
	Google Canada
	15
	0.03%

	
	Google UK
	11
	0.03%

	
	Google Australia
	6
	0.01%

	
	Google South Africa
	3
	0.01%

	38.
	looseyourexcuse.gov
	75
	0.17%

	
	Google
	61
	0.14%

	
	Bing
	7
	0.02%

	
	Yahoo
	4
	0.01%

	
	Google Pakistan
	1
	0.00%

	
	Google UK
	1
	0.00%

	39.
	renewable energy for kids
	72
	0.17%

	
	Google UK
	54
	0.12%

	
	Google Australia
	7
	0.02%

	
	Google
	6
	0.01%

	
	Google Ireland
	3
	0.01%

	
	Google Canada
	2
	0.00%

	40.
	how can we save energy
	70
	0.16%

	
	Google
	29
	0.07%

	
	Google UK
	20
	0.05%

	
	Google Canada
	7
	0.02%

	
	Google India
	5
	0.01%

	
	Google Australia
	5
	0.01%

	41.
	how to save energy at home
	66
	0.15%

	
	Google
	17
	0.04%

	
	Google Australia
	16
	0.04%

	
	Google UK
	13
	0.03%

	
	Google Canada
	10
	0.02%

	
	Google India
	4
	0.01%

	42.
	wind energy
	65
	0.15%

	
	Google India
	30
	0.07%

	
	Google
	14
	0.03%

	
	Google Canada
	8
	0.02%

	
	Google South Africa
	6
	0.01%

	
	Google Australia
	3
	0.01%

	43.
	save energy posters
	63
	0.15%

	
	Google India
	33
	0.08%

	
	Google UK
	20
	0.05%

	
	Google Canada
	4
	0.01%

	
	Google
	4
	0.01%

	
	Google Ireland
	1
	0.00%

	44.
	lose your exuse
	62
	0.14%

	
	Google
	26
	0.06%

	
	search.live.com
	9
	0.02%

	
	Google UK
	8
	0.02%

	
	Google Canada
	6
	0.01%

	
	Bing
	4
	0.01%

	45.
	energy saving facts
	60
	0.14%

	
	Google UK
	36
	0.08%

	
	Google
	19
	0.04%

	
	Google Canada
	4
	0.01%

	
	Google Australia
	1
	0.00%

	46.
	conserve energy
	59
	0.14%

	
	Google
	23
	0.05%

	
	Google Canada
	19
	0.04%

	
	Google India
	9
	0.02%

	
	Google UK
	3
	0.01%

	
	Google Singapore
	2
	0.00%

	47.
	conservation of energy for kids
	59
	0.14%

	
	Google India
	32
	0.07%

	
	Google Canada
	15
	0.03%

	
	Google
	8
	0.02%

	
	Google Singapore
	3
	0.01%

	
	Google Jordan
	1
	0.00%

	48.
	energy saving ideas
	49
	0.11%

	
	Google
	21
	0.05%

	
	Google UK
	11
	0.03%

	
	Google Australia
	7
	0.02%

	
	Google Canada
	5
	0.01%

	
	Google Ireland
	3
	0.01%

	49.
	save electricity poster
	49
	0.11%

	
	Google India
	39
	0.09%

	
	Google UK
	5
	0.01%

	
	Google South Africa
	3
	0.01%

	
	Google Hong Kong
	1
	0.00%

	
	Google UAE
	1
	0.00%

	50.
	energy efficiency
	48
	0.11%

	
	Google
	15
	0.03%

	
	Google India
	14
	0.03%

	
	Google South Africa
	6
	0.01%

	
	Google Australia
	5
	0.01%

	
	Google New Zealand
	2
	0.00%

	
	Subtotal for rows 1–50
	14,057
	32.53%

	
	Other
	29,157
	67.47%

	
	Total
	43,214
	100.00%

	Items 1–50 of 1,000


	Search Phrases - Help Card
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	Column Definitions
Phrase
The search phrase a visitor used to find your site. "Search term not provided" means that the information was not provided by the search engine, usually because the visitor is using a secure search site.

Engines
The specific search engine being analyzed in conjunction with the phrase in the adjacent column.

Referrals
The number of visits to your site from visitors, who were referred by using the specified search engine and search phrases.

%
Percentage of visitors referred from search engines who used the specified search engine and phrase.
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Report Descriptions


How are people getting to your site? Use this report to find out if your visitors are using the search phrases you expect. Do you need to use different phrases in page titles to make it easier for people to find your site with search engines?




Search Keywords
Search Keywords

" \f C \l "1" 

This report identifies keywords that led the most visitors to the site and, for each keyword, which search engines led visitors to the site.

	Search Keywords
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	Search Keywords

	
	Keywords

  Engines
	Referrals
	% Referrals

	1.
	energy
	15,797
	14.48%

	
	Google
	4,912
	4.50%

	
	Google India
	4,206
	3.86%

	
	Google UK
	2,596
	2.38%

	
	Google Canada
	1,827
	1.67%

	
	Google Australia
	1,040
	0.95%

	2.
	save
	8,201
	7.52%

	
	Google India
	3,344
	3.07%

	
	Google
	1,987
	1.82%

	
	Google UK
	867
	0.79%

	
	Google Canada
	670
	0.61%

	
	Google South Africa
	584
	0.54%

	3.
	saving
	6,810
	6.24%

	
	Google
	2,138
	1.96%

	
	Google UK
	1,563
	1.43%

	
	Google India
	1,033
	0.95%

	
	Google Canada
	590
	0.54%

	
	Google Australia
	578
	0.53%

	4.
	to
	4,144
	3.80%

	
	Google
	1,274
	1.17%

	
	Google India
	766
	0.70%

	
	Google Canada
	687
	0.63%

	
	Google UK
	511
	0.47%

	
	Google South Africa
	420
	0.38%

	5.
	electricity
	3,664
	3.36%

	
	Google India
	1,742
	1.60%

	
	Google South Africa
	745
	0.68%

	
	Google
	538
	0.49%

	
	Google UK
	176
	0.16%

	
	Google Canada
	161
	0.15%

	6.
	your
	3,215
	2.95%

	
	Google
	1,964
	1.80%

	
	Google UK
	265
	0.24%

	
	Google Canada
	242
	0.22%

	
	search.live.com
	196
	0.18%

	
	Yahoo
	168
	0.15%

	7.
	how
	2,904
	2.66%

	
	Google
	771
	0.71%

	
	Google India
	530
	0.49%

	
	Google UK
	447
	0.41%

	
	Google Canada
	445
	0.41%

	
	Google South Africa
	326
	0.30%

	8.
	excuse
	2,889
	2.65%

	
	Google
	1,851
	1.70%

	
	Google UK
	222
	0.20%

	
	Google Canada
	189
	0.17%

	
	search.live.com
	167
	0.15%

	
	Yahoo
	153
	0.14%

	9.
	kids
	2,613
	2.40%

	
	Google
	1,134
	1.04%

	
	Google Canada
	452
	0.41%

	
	Google UK
	444
	0.41%

	
	Google India
	245
	0.22%

	
	Google Australia
	178
	0.16%

	10.
	conservation
	2,577
	2.36%

	
	Google India
	1,663
	1.52%

	
	Google
	514
	0.47%

	
	Google Canada
	224
	0.21%

	
	Google UK
	43
	0.04%

	
	Google South Africa
	29
	0.03%

	11.
	lose
	2,273
	2.08%

	
	Google
	1,390
	1.27%

	
	Google UK
	167
	0.15%

	
	Google Canada
	165
	0.15%

	
	Yahoo
	150
	0.14%

	
	search.live.com
	130
	0.12%

	12.
	for
	2,148
	1.97%

	
	Google
	711
	0.65%

	
	Google India
	458
	0.42%

	
	Google UK
	389
	0.36%

	
	Google Canada
	266
	0.24%

	
	Google Australia
	152
	0.14%

	13.
	on
	1,448
	1.33%

	
	Google India
	884
	0.81%

	
	Google
	259
	0.24%

	
	Google UK
	77
	0.07%

	
	Google Canada
	69
	0.06%

	
	Google South Africa
	69
	0.06%

	14.
	of
	1,420
	1.30%

	
	Google India
	915
	0.84%

	
	Google
	230
	0.21%

	
	Google Canada
	82
	0.08%

	
	Google UK
	66
	0.06%

	
	Google South Africa
	62
	0.06%

	15.
	ways
	1,327
	1.22%

	
	Google
	571
	0.52%

	
	Google Canada
	267
	0.24%

	
	Google UK
	131
	0.12%

	
	Google South Africa
	114
	0.10%

	
	Google India
	97
	0.09%

	16.
	tips
	1,227
	1.12%

	
	Google
	343
	0.31%

	
	Google India
	266
	0.24%

	
	Google South Africa
	172
	0.16%

	
	Google Canada
	135
	0.12%

	
	Google UK
	133
	0.12%

	17.
	solar
	1,012
	0.93%

	
	Google India
	528
	0.48%

	
	Google
	249
	0.23%

	
	Google Canada
	63
	0.06%

	
	Google Australia
	52
	0.05%

	
	Google South Africa
	36
	0.03%

	18.
	home
	835
	0.77%

	
	Google
	238
	0.22%

	
	Google UK
	198
	0.18%

	
	Google India
	164
	0.15%

	
	Google Australia
	70
	0.06%

	
	Google Canada
	67
	0.06%

	19.
	in
	811
	0.74%

	
	Google India
	246
	0.23%

	
	Google UK
	218
	0.20%

	
	Google
	168
	0.15%

	
	Google South Africa
	50
	0.05%

	
	Google Canada
	47
	0.04%

	20.
	at
	803
	0.74%

	
	Google
	275
	0.25%

	
	Google India
	182
	0.17%

	
	Google UK
	116
	0.11%

	
	Google Australia
	71
	0.07%

	
	Google Canada
	69
	0.06%

	21.
	loseyourexcuse.gov
	787
	0.72%

	
	Google
	566
	0.52%

	
	Yahoo
	78
	0.07%

	
	Google Canada
	42
	0.04%

	
	Google India
	24
	0.02%

	
	Google UK
	20
	0.02%

	22.
	conserve
	702
	0.64%

	
	Google
	283
	0.26%

	
	Google Canada
	219
	0.20%

	
	Google India
	128
	0.12%

	
	Google UK
	20
	0.02%

	
	Google Singapore
	12
	0.01%

	23.
	the
	596
	0.55%

	
	Google
	250
	0.23%

	
	Google UK
	129
	0.12%

	
	Google India
	73
	0.07%

	
	Google Canada
	35
	0.03%

	
	Google Australia
	29
	0.03%

	24.
	can
	573
	0.53%

	
	Google
	225
	0.21%

	
	Google UK
	113
	0.10%

	
	Google India
	63
	0.06%

	
	Google Canada
	57
	0.05%

	
	Google South Africa
	48
	0.04%

	25.
	loose
	505
	0.46%

	
	Google
	307
	0.28%

	
	Google UK
	62
	0.06%

	
	search.live.com
	56
	0.05%

	
	Google Canada
	24
	0.02%

	
	Yahoo
	12
	0.01%

	26.
	and
	494
	0.45%

	
	Google India
	228
	0.21%

	
	Google
	117
	0.11%

	
	Google UK
	55
	0.05%

	
	Google Canada
	37
	0.03%

	
	Google South Africa
	19
	0.02%

	27.
	we
	475
	0.44%

	
	Google
	122
	0.11%

	
	Google UK
	103
	0.09%

	
	Google South Africa
	70
	0.06%

	
	Google India
	56
	0.05%

	
	Google Canada
	48
	0.04%

	28.
	pictures
	446
	0.41%

	
	Google India
	277
	0.25%

	
	Google
	81
	0.07%

	
	Google UK
	35
	0.03%

	
	Google South Africa
	19
	0.02%

	
	Google Canada
	10
	0.01%

	29.
	facts
	440
	0.40%

	
	Google
	165
	0.15%

	
	Google UK
	154
	0.14%

	
	Google Canada
	56
	0.05%

	
	Google Australia
	28
	0.03%

	
	Google India
	12
	0.01%

	30.
	school
	437
	0.40%

	
	Google
	138
	0.13%

	
	Google India
	107
	0.10%

	
	Google UK
	79
	0.07%

	
	Google Australia
	40
	0.04%

	
	Google Canada
	32
	0.03%

	31.
	oil
	407
	0.37%

	
	Google India
	327
	0.30%

	
	Google
	66
	0.06%

	
	Google UK
	7
	0.01%

	
	Google Canada
	3
	0.00%

	
	Google New Zealand
	1
	0.00%

	32.
	conserving
	403
	0.37%

	
	Google
	159
	0.15%

	
	Google Canada
	150
	0.14%

	
	Google UK
	28
	0.03%

	
	Google India
	27
	0.02%

	
	Google Australia
	14
	0.01%

	33.
	power
	381
	0.35%

	
	Google India
	203
	0.19%

	
	Google
	60
	0.05%

	
	Google Australia
	40
	0.04%

	
	Google South Africa
	22
	0.02%

	
	Google UK
	20
	0.02%

	34.
	renewable
	361
	0.33%

	
	Google UK
	119
	0.11%

	
	Google India
	118
	0.11%

	
	Google
	56
	0.05%

	
	Google Australia
	32
	0.03%

	
	Google Canada
	18
	0.02%

	35.
	what`s
	346
	0.32%

	
	Google
	283
	0.26%

	
	Yahoo
	22
	0.02%

	
	Google Canada
	17
	0.02%

	
	Google UK
	7
	0.01%

	
	Google Australia
	5
	0.00%

	36.
	fuel
	334
	0.31%

	
	Google India
	285
	0.26%

	
	Google
	33
	0.03%

	
	Google UK
	5
	0.00%

	
	Google South Africa
	4
	0.00%

	
	Google Singapore
	2
	0.00%

	37.
	posters
	332
	0.30%

	
	Google India
	179
	0.16%

	
	Google UK
	66
	0.06%

	
	Google
	52
	0.05%

	
	Google Canada
	12
	0.01%

	
	Google Ireland
	4
	0.00%

	38.
	efficiency
	303
	0.28%

	
	Google India
	113
	0.10%

	
	Google
	91
	0.08%

	
	Google UK
	38
	0.03%

	
	Google Canada
	17
	0.02%

	
	Google Australia
	17
	0.02%

	39.
	about
	284
	0.26%

	
	Google
	94
	0.09%

	
	Google India
	61
	0.06%

	
	Google UK
	54
	0.05%

	
	Google Canada
	35
	0.03%

	
	Google Australia
	13
	0.01%

	40.
	loseyourexcuse
	280
	0.26%

	
	Google
	206
	0.19%

	
	Yahoo
	34
	0.03%

	
	Google Canada
	12
	0.01%

	
	Google UK
	9
	0.01%

	
	MSN
	5
	0.00%

	41.
	money
	274
	0.25%

	
	Google India
	203
	0.19%

	
	Google
	53
	0.05%

	
	Google UK
	7
	0.01%

	
	Google Canada
	4
	0.00%

	
	Google Australia
	3
	0.00%

	42.
	poster
	261
	0.24%

	
	Google India
	159
	0.15%

	
	Google
	41
	0.04%

	
	Google UK
	33
	0.03%

	
	Google Canada
	6
	0.01%

	
	Google South Africa
	6
	0.01%

	43.
	schools
	256
	0.23%

	
	Google UK
	115
	0.11%

	
	Google
	78
	0.07%

	
	Google Australia
	19
	0.02%

	
	Google Ireland
	16
	0.01%

	
	Google Canada
	13
	0.01%

	44.
	children
	248
	0.23%

	
	Google UK
	98
	0.09%

	
	Google
	58
	0.05%

	
	Google India
	33
	0.03%

	
	Google Australia
	16
	0.01%

	
	Google Canada
	14
	0.01%

	45.
	why
	243
	0.22%

	
	Google UK
	71
	0.07%

	
	Google
	60
	0.05%

	
	Google South Africa
	39
	0.04%

	
	Google Canada
	28
	0.03%

	
	Google Australia
	16
	0.01%

	46.
	do
	243
	0.22%

	
	Google
	83
	0.08%

	
	Google UK
	49
	0.04%

	
	Google Canada
	36
	0.03%

	
	Google Australia
	26
	0.02%

	
	Google South Africa
	19
	0.02%

	47.
	resources
	236
	0.22%

	
	Google India
	129
	0.12%

	
	Google
	61
	0.06%

	
	Google UK
	17
	0.02%

	
	Google South Africa
	10
	0.01%

	
	Google Canada
	8
	0.01%

	48.
	slogans
	234
	0.21%

	
	Google India
	189
	0.17%

	
	Google
	26
	0.02%

	
	Google Ireland
	6
	0.01%

	
	Google UK
	4
	0.00%

	
	Google Canada
	4
	0.00%

	49.
	what
	191
	0.18%

	
	Google
	85
	0.08%

	
	Google UK
	23
	0.02%

	
	Google Australia
	22
	0.02%

	
	Google Canada
	18
	0.02%

	
	Google India
	16
	0.01%

	50.
	wind
	171
	0.16%

	
	Google India
	62
	0.06%

	
	Google
	38
	0.03%

	
	Google Canada
	18
	0.02%

	
	Google UK
	17
	0.02%

	
	Google South Africa
	16
	0.01%

	
	Subtotal for rows 1–50
	77,361
	70.91%

	
	Other
	31,740
	29.09%

	
	Total
	109,101
	100.00%

	Items 1–50 of 590
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	Column Definitions
Keywords
The specific keywords being analyzed. To see the entire search strings entered by visitors, see the Search Phrases report.

Engines
The specific search engine being analyzed in conjunction with the keyword in the adjacent column.

Referrals
The number of visits from visitors referred to your site with the specified keywords.

%Percentage of referred visitors who used the specified search engine and keyword.
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Report Descriptions


At the most basic level, this section tells you which search keywords are being used most frequently to find your site. You also may find that some search engines are referring visitors to your site with the words you expect and that other search engines are not.
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